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1. IHHosicHuTeIBLHAA 3aIIHCKA
1.1. Hean 1 32124 NPAKTHKHA

JlanHast mpakTUKa HallpaBiieHa Ha (OPMUPOBAHHE PACIIMPEHHBIX MPEACTAaBIECHUN O (PyHKIIMOHUPOBAHUU
Y pa3BUTHH KOMMYHHKAIIMOHHBIX CTPYKTYP, MOJIy4eHUE Pa3HOCTOPOHHETO OIbBITa PabOThl B KOJUICKTHUBE MIIU B
KOHKPETHOM KOMMYHHKAIIHOHHOM IIPOEKTE.

OTO0 moapa3zyMeBaeT pa3BUTHE NPO(PECCHOHATBHBIX YMEHHMH M HaBBIKOB, IOJYYEHHBIX B IpoIEecce
oOy4eHwus.

Heas npakTuku: QopMupoBaHue NpPoPecCHOHATBHBIX YMEHHH U HaBBIKOB 4epe3 yriayOsieHue
TEOPETUUECKUX 3HAHUI U MPUMEHEHHE paHee MOTYYEHHBIX HABBIKOB B PEUICHHMHM KOHKPETHBIX MPAaKTHUYECKUX
3a7a4 B cpepe MapKETHHIOBBIX KOMMYHHKAIIMKA M MAPKETUHTa, PEKJIaMbl M CBSA3EH C OOIIECTBEHHOCTHIO.

OcHOBHBbIE 321241 IPAKTUKU:

e pa3BUTHE YMEHHS TPOBOAUTH HAyYHO-OOOCHOBAHHBIM aHaIN3 OpPraHU3AlMOHHONW CTPYKTYpBI

peanpusTHsi, OU3HEC — MOApa3AeICHUN, TPOAYKTOBO-PHIHOYHBIX KOMOWHAIIMI U PHIHKOB, BXOISIINX B

chepy AEATETbHOCTH NPENNPHUITHS C TMOMOIIbI0 COBPEMEHHBIX METOIOB HCCIENIOBAHUN s MX

BCECTOPOHHETO W3yUEHUs U OTMCAHMS;

¢ KOMIUIEKCHOE M3Y4YECHHE U aHAJIW3 BHEIIHEN 1 BHYTPEHHEN CpeJbl e TeIbHOCTH MPEATIPUSITHS;
e omnpeeneHre NOTpPeOHOCTH B MH(DOPMALIMOHHOM 00eCTIeYeHIH AEATEeIbHOCTH MPEINPHUITHS Ha PhIHKE, a

TaKXXe B COBEpPIICHCTBOBAHUN KOMMYHHUKAIIMOHHOM JE€SITETbHOCTH;

e cOop 0000IIeHre U CHCTEMAaTH3AIUs MATEPHAIIOB ISl BCEX Pa3/IesIOB IPOTrPaMMBbI MPAKTHKY;
e yrinyOJeHHe TEeOpeTUYECKUX 3HAHMW W 3aKpeIjieHHe CTYJACHTAaMU MNPAKTHUYECKUX HABBIKOB PEIICHUS

KOMMYHHUKAIIIOHHBIX 33]1a4.

1.2. Bua (TMI) NpakTUKA
[TpousBoncTBeHHas (TpodeccHoHATBHO-TBOPYECKAs)
1.3. Cnioco0bl 1 MecTa NPOBeleHUs NPAKTUKH

Crnioco0b! TpoBeieHNSI PAKTHKK: CIMAyUuoHapHas / 8ble30Has.

CranuoHapHas NpakTHKa MPOBOJUTCS B CTPYKTYpHbIX noapasaeneHusax PITY, npennazHadeHHbIX Ui
MIPAKTUYECKON MOATOTOBKH WM B MPO(PUIBHBIX OpraHU3alUsaX, paclo0KEHHbBIX Ha TEPPUTOPUU T. MOCKBBI,
Ha OCHOBaHUHM JIOTOBOPA, 3aKkimouaemoro mexay PI'TY u npodunbHoi oprannzanueii.

BoleznHas mpakTuka MpoOBOAUTCS B MPO(UIBHBIX OpraHU3alUsAX pPa3IMYHBIX PernoHoB Poccuiickoit
deneparun, Ha OCHOBAaHUH JIOTOBOPA, 3aKkioyaemoro mexay PI'TY u npopunbHoi oprannzanueil.

1.4. Bua (Buab1) npoeccuoHATIBLHOI 1eATEIbHOCTH

[IpakTnka  mpodeccuoHaIbHO-TBOpUYECKas, OpPUEHTHpPOBAaHA  Ha  IIOJy4YE€HUE IIEPBUYHBIX
po¢eCCUOHATILHBIX YMEHUH M HABBIKOB JJIS1 OCYIIIECTBICHUS:
® OpraHU3allMOHHBIN JEITECIBHOCTH;
® MapKETUHIOBOW JEATEIBbHOCTH.

1.5. Ilnanupyemble pe3yjbTaTbl O0O0y4YeHHSs TPH TMPOXOXKIEHUH TNPAKTHKH, COOTHECEHHbIE C
HHIMKATOPAMU JI0CTHKEHHUS KOMIIeTeHIN i

[IporpaMma MpakTUKU IO TOJYYEHHIO NPO(PECCHOHANbHBIX YMEHUH M oOmblTa NpodeccHOHANbHOM
NeSTeTbHOCTH HamlpaBieHa Ha (HOPMHUpPOBAHHE CJECIYIOIIUX KOMIIETEHIMH IO HANpPaBJICHUIO ITOATOTOBKH
42.03.01 «Peknama u CBSI3U € OOLIECTBEHHOCTBIO» HANpPaBIEHHOCTh (Ipoduiib) «bpeHANHIOBbIE TEXHOIOTUHU B
pekIame».

KoMnerennus NHaukaTopbl KOMIETeHIH T
Pe3yabTarsl 00y4yeHus
(kK01 1 HAMEHOBAHUE) (kK021 ¥ HAMEHOBAHUE)
YK-1. Cnocoben VYK 1.1. Ilpumensier 3Hanue 3HaTh: OCHOBBI H3PPEKTUBHON
OCYIIIECTBIISITh MOUCK, OCHOBHBIX TEOPETHKO- KOMMYHHKAIIMHU B pEKJIaMe U CBSI3IX




KPUTHYECKHUM aHAJIA3 U
CHHTE3 HHpOpMaLuH,
IIPUMEHATH CUCTEMHBIN
MOAXOJ, IS PEILECHUS
IIOCTABJICHHBIX 3a7a4.

METOJI0JOTMIECKUX TOT0KEHUN
¢unocopuu, KOHIENTYaTbHBIX
HOAXOJI0B K IIOHUMAaHHIO
MPUPOIBI THPOPMALIUHU KaK
Hay4HOU U punocodckoit
KaTeropuu, METO0JIOTHUECKUX
OCHOB CHCTEMHOTO TIOAXO/IA.

VK 1.2. ®opmupyert u
apryMEHTHPOBAHO OTCTAUBACT
COOCTBEHHYIO MTO3UIIHIO T10
pa3nu4YHBIM PHUI0COPCKIM
npoOsemaM, 00OCHOBBIBAET U
aJICKBATHO OIICHUBACT
COBPEMCHHBIC SIBJICHUS U
MIPOLIECCHI B OOIIECTBEHHOU
KM3HH HA OCHOBE CUCTEMHOTO
MOIX0/1a.

C 00IIECTBEHHOCTbIO, IOCTOMHCTBA
Y HEJJOCTATKHU PAa3IUYHbIX
HMCTOYHMKOB MapKETHUHIOBOM
nH(popMaIu, METOIbl KAOMHETHBIX
HCCIIEOBaHUMN.

YMeTh: UCTIOIB30BATh METOBI
WU3MEPEHUS U OLIEHKHU

s dexTuBHOCTH B chepe
KOMMYHUKAaIWW, HCI0JIb30BATh
HMHTEPHET-CEPBUCHI 110 TOUCKY
MH(POPMALIUU O PHIHOYHOM
KOHBIOHKTYDE.

Baaaers: meTononoruen
BBISIBJICHUSI JIOCTOBEPHOCTHU
IIEPBUYHOM ¥ BTOPUYHOU
MapKeTHUHI0BOM HH(pOpMaLuu,
TEXHOJIOTUSIMU OpTaHU3ALNH U
peanu3anny UCCaeq0BaTeIbCKOTro
IIPOEKTa B KOMMYHHUKAIUOHHOU

chepe.

YK-2 Cnocoben

OTIpeAEI AT KPYT 3a7a4 B
paMKax MOCTaBJICHHOMN
1LIeJIU U BBIOUpaTh
ONTUMAJIbHBIE CITOCOOBI
WX pEUIeHHUs, HCXO U3
JEHCTBYIOIMX MTPABOBBIX
HOPM, UMEIOIINUXCS

PECYPCOB U OTpaHUYEHUH.

VYK 2.1. Ananuzupyer
UMEIOIIUECS PECYPCHI U
OTpaHUYEHUS, OIICHUBACT
BBIOMpAET ONTUMaJbHbIE
CIOCOOBI peLICHUS
IIOCTaBJIEHHBIX 33]1a4.

VK 2.2. CnocobHOCTh
HCITOJIB30BAaHUS 3HAHUH O
BOKHEUIITUX HOPMaX,
WHCTUTYTaX U OTPACISAX
JIEUCTBYIOIIETO POCCUICKOTO
npaBa JJisg ONpeiesIeHUust Kpyra
3a7a4 ¥ ONTUMAaJIbHBIX
CHOCOOOB UX PEIICHHUS.

3HATh: IPUHIUIGI, OTPEACTIAIOIINE
KpyT 3a7a4 B paMKax IMOCTaBJICHHOMN
LIEJIN ¥ BBIOUPATh ONTUMAaJIbHBIE
CIOCOOBI UX peLIeHUsI.

YMeTh: aHATU3UPOBATh
MMEIOIINECS PECYpPCHI U
OTpaHUYEHUS, a TAK)KE OLIEHUBATh
OITHMAaNbHBIE CIIOCOODI PEIICHUA
MOCTABJICHHBIX 3a/1a4.

BJIa}IeTI): HaBBIKaAMH aHaJIM3a
UMEIOLIUXCS PECYPCOB U
OrpaHUYEHUI, OIIEHKU U BbIOOpa
ONITUMAJIBHBIX CITIOCOOOB peIIeHUs
MOCTABJICHHBIX 3a7a4.

YK-3. Crocoben
OCYIIECTBIISATh
COLIMAILHOE
B3aMMOJICUICTBUE U
peann30BbIBATH CBOIO
pOJIb B KOMaHIE.

VK 3.1. I[lorumaet

3¢ (HEeKTHBHOCTH
UCTIOJb30BaHUS CTPATETUN
COTpYAHHYECTBA JIJIsI
JIOCTHKEHHMS TTOCTAaBIICHHOM
LIETTU; OTIPEIETISIET POIh
Ka)XI0T0 yYacTHUKA B KOMaHJIe.

YK 3.2. D¢pdextuBHO
B3aUMOJICUCTBYET C WICHAMU
KOMAaH/Ibl; y4acTByeT B OOMEHe
nH(popMaLuel, 3HaHUSIMH U
OTIBITOM; COJIEHCTBYET
MIPE3CHTAIH PE3YIbTaTOB
paboThl KOMaH/IbI; COONII0IaeT
THYECKUE HOPMBI
B3aUMOJICHCTBHUSI.

3HaTh: 0COOEHHOCTH OCHOBHBIX
CTpaTCFI/Iﬁ KOMMYHI/IKaIII/II/I,
BO3MOYXHOCTH U3 U3yUEHUS U
HpaKTquCKOFO HUCITIOJIB30BAHUSA
CTpaTeruu COTPyIHUYECTBA.
YMeTh: COCTaBIATh OCHOBHBIC
BUJIbI AaHATTUTUYECKUX TOKYMEHTOB;
WCIIOJIb30BATh CTPATET U
COTPYJIHUYECTBA.

Baagerb: HaBRIKaMHU
B3aUMOJICHCTBHS C YICHAMHU
KOMaH/JbI, yqaCTByeT B O6MCH€
uHpopMaluen, 3HaHUSIMH U
OIBITOM; COIEUCTBYET MPE3ECHTALINHI
PE3yNbTaTOB pabOThl KOMaH/IbI;
cOOJIIOAAET AITUUECKHUE HOPMBI
B3aHMMOJICHCTBHS.

VK-4. Criocoben
OCYIIECTBIISTh ACTIOBYIO
KOMMYHI/IKaIII/IIO B YCTHOfI
Y IUCbMEHHOH opmax
Ha TOCYJITAPCTBEHHOM

VYK 4.1. Bnaneer cucreMoit
HOPM PYCCKOT'O JINTEPATypPHOTO
SI3bIKA 1 HOpMaMH
HWHOCTPAHHOTO (-bIX) s3bIKA (-0
B); CITOCOOCH JIOTUYECKH U

3HaTh: HHPOPMAIIOHHO-
KOMMYHHKAIIHOHHBIE TEXHOJIOTHH
HEOOXOAMMBIC IJISl PEIICHUS
CTaHIAPTHBIX KOMMYHHUKATHBHBIX
3a7a4 I TOCTYKECHUS




si3p1ke Poccuiickon
denepauuu U
WHOCTPAHHOM (-bIX)
sI3bIKE (-ax).

rpaMMaTU4YeCKH BEPHO CTPOUTh
KOMMYHUKAIIHIO, HCIIOIB3YS
BepOaJIbHBIC U HEBEepOaIbHbIC
Cpe/ICTBa B3aUMOCHCTBHS.

VYK 4.2. CBoO6oxHO
BOCIIPHHUMAET, aHAJTM3UPYET U
KPUTHYECKU OLICHUBAET YCTHYIO
Y IMCbMEHHYIO
obmenpodecCHoOHAIbHYO
nH(POPMALIMIO Ha PYCCKOM U
WHOCTPAHHOM (-BIX) SI3bIKE
(-ax); 1EeMOHCTPUPYET HABBIKU
nepeBojia ¢ UHOCTPAHHOTO (-
BIX) HA TOCYIaPCTBEHHBIN SI3bIK,
a TaKKe ¢ TOCYJIapCTBEHHOT'O Ha
MHOCTPaHHBIH (-bI€) A3BIK (-H).

YK 4.3. Vcnonb3yer
nH()OPMAITMOHHO-
KOMMYHHKAI[IOHHBIC
TEXHOJIOTHH TIPH MTOUCKE
HE00X0AMMO HH(pOpMAaLIUU B
npoIiecce perieHus
CTaHJApTHBIX
KOMMYHHKATHBHBIX 33124 JUIsI
JOCTHIKEHHUS
npodecCHOHATBHBIX TeNIeH Ha
rOCyJJapCTBEHHOM H
WHOCTPAHHOM (-BIX) SI3bIKaX.

npogecCUOHATIBHBIX LEJIEH.
YMeTh: UCIIOIB30BATH
UH(POPMALIMOHHO-
KOMMYHHKAIIHOHHBIE TEXHOJIOTUU
IpU TIOUCKE HEOOXOMMOM
UH(POPMAIIUH B TIPOLIECCE PEIICHUS
CTaHJAPTHBIX KOMMYHUKATHBHBIX
3a7a4 sl TOCTHIKCHUS
npodeccHOHATIbHBIX LeJIel Ha
roCy/1apCTBEHHOM U UHOCTPaHHOM (-
BIX) SI3BIKAX.

Baaners: HaBBIKAMH ITPAMCHEHHS
UH(POPMALIMOHHO-
KOMMYHHKAIIHOHHBIE TEXHOJIOTUU
IpU TIOUCKE HEOOXOMMOM
UH(POPMALIUH B TIPOLIECCE PEIICHHS
CTaHJAPTHBIX KOMMYHUKATHBHBIX
3a7a4 ISl TOCTHIKCHUS
npodeccHOHATIbHBIX LesIel Ha
roCy/1apCTBEHHOM U UHOCTPaHHOM (-
BIX) SI3BIKAX.

YK-5. Ciocoben
BOCIIPUHHUMATh
MEXKYJIbTYpPHOE
pazHooOpa3ue odIIecTBa
B COIMANILHO-
HUCTOPUICCKOM,
ATUYECKOM U
¢dbunocodcrom
KOHTEKCTaXx.

YK 5.1. leMmoHCTpUHpYET
TOJICPAHTHOE BOCTIPUSITHE
COLMAJIBHBIX U KYJIBTYPHBIX
pa3In4Hii, yBaXXUTEIBHOE U
Oepe’kHOE OTHOIIECHUIO K
UCTOPUYECCKOMY HACIIEIHIO U
KYJIBTYPHBIM TPaJULIASIM.

VYK 5.2. IIposiBnisieT B CBOEM
TIOBEJICHUN YBAXXUTEIHHOE
OTHOIICHUE K UCTOPUICCKOMY
HACIIC/IUIO U COIIMOKYJIETYPHBIM
TPAIUIUSAM PA3ITAIHBIX
COILMAITbHBIX TPYIII,
omnuparoleecs Ha 3HaHNE
ATaroB HCTOPUIECKOTO
pasButus Poccuu B KOHTEKCTE
MHUPOBOW UCTOPUU H
KYJBTYPHBIX TPAIULIUN MUPA.

VYK 5.3. Ilonumaet
MEXKYJIBTYpHOE pa3HOOOpasue
oOuiecTBa B €ro pa3iMuHbIX
KOHTEKCTax: prtocopckom,
COLMAIIbHO- UCTOPUYECKOM H
ITHYECKOM.

3HATh: MEXKYJIBTYPHOE
pazHoobOpasue olIecTBa B
COITUAIEHO-UCTOPUYECKOM,
3THUYECKOM U Prtocodhckom
KOHTEKCTax.

YMeTh: TOHUMATh MEKKYIBTYPHOE
pa3HOO0Opa3ue o0IIEeCTBa B €T0
Pa3TMYHBIX KOHTEKCTaX:
dbunocodckom, conuagbHO-
HUCTOPUIECKOM, ITHUECKOM.
Buamern: HaBbIKaMu pabOTHI B
pamMKax MEXKYJIbTYPHOTO
pa3HO0Opa3us 00IIECTBA B €T0
Pa3TMYHBIX KOHTEKCTaX:
dbunocodckom, conuagbHO-
HUCTOPUIECKOM U ITHYECKOM.

MapKeTm{ronaﬂ ACATCJIbHOCTD




IIK-1 Criocoben
IIPOBOIMTH
MapKeTI/IHFOBBIe
HCCJIEIOBAHUS C
HCIIOJIb30BaHUEM
MHCTPYMEHTOB
KOMIUIEKCa MapKETHUHTA

TIK-1.1. Baageet HaBBIKaMU
IJITAHUPOBAHUS U OpraHU3alUN
cOopa NepBUYHON ¥ BTOPUIHOM
MapKEeTUHTOBOW MH(pOPMALINH.

3HaTh: OCHOBBI TEOPUU
MOKYIIaTEeJILCKOTO IPOBEIECHUS U
coJiep KaHue TpoLecca MPUHATUSL
peLeHust 0 MOKYTKe JUIs
Pa3IUYHBIX THIIOB PhIHKA U
KaTeropuit Topapa.

YMmeTb: pa3pabaTbiBaTh
KOHLIETILIUH, CTPATETUH U
MapKETUHTOBBIE TIPOTPAMMBI I10
IPOAYKTY.

Buaners: MetoaukaMu pa3paboTKH
KOHIIETILIUY TOBapa; METOIMKaMHU
pa3paboTKu KOMIUIEKCHOTO
IIPEJUI0KEHUS] LIEHHOCTH

TIK-1.2. Bnaneet HaBBIKaMHU
MOJTrOTOBKH OTUYCTOB M
pEKOMEH Il IO pe3yJibTaTaM
MAapKETUHI OBBIX
HUCCIIEJOBAHUHN.

3HATh: OCHOBHBIC HHCTPYMCHTBI
MapKEeTHUHTa, IPUMCHUMBIC B
TUIAHUPOBAHHUHU M Pean3alliu
KOMMYHUKAIMH OpeH/a.
YMersh: IIIaHUPOBATh
OCYIIECTBIISATH KOMMYHHUKAIIUU
OpeH/a, TPaMOTHO UCTIONB3YS
OCHOBHBIC MaPKETHHTOBBIC
HHCTPYMEHTBHI.

Buaners: HaBbIKaMu
IUTAHUPOBAHHUS KOMMYHUKAITHIA
OpeHa.

T1K-1.3. Baageet HaBBIKAaMU
(hopMUpOBaHUS TTPETIOKESHUI
M0 YJIYYIIEHUIO CUCTEMBI
MIPOJBUKEHHS TOBAPOB (YCIIYT)
OpTraHM3aIIH.

3HaTh: colMaIbHO 3HAYNMBbIE
LIEHHOCTH COBPEMEHHOT0 00I1IecTBa
Y TIPOOJIEMBI, TIPECTABIISFOIINE
OOIIIeCTBEHHBII HHTEpEC.

YMeThb: OpraHu30BbIBaTh
KOMMYHHKAIIMOHHBIE KaMITaHUH
COLIMAJIBHOW HAIIPaBIECHHOCTH JUIS
yIIyqIIeHUs] UMHIKa OpeHa.
Buaners: HaBbIKaMu pa3pabOTKH
KOMMYHHKAIi OpeHa B
colrabHOM cepe.

TIK-1.6. Ymeer co3gaBaTh
OTYETHI IO pe3yJibTaTaM
MapKCTI/IHFOBOFO
HCCIEI0BaHUS.

3HATh: CTPYKTYPY, COICPIKaHUE,
TEXHOJIOTHH COCTAaBJIEHUS OTYETOB
0 pe3ybTaTaM MapKETHHI'OBOTO
UCCIICIOBAHMSL.

YMeThb: TBOPUECKU MBICIUTH 110
po0biieMaTuKe MapKeTHHTa, 1aBaTh
MPAaBUIbHYIO OLEHKY
MEPOTPUATHIM MapKETHHTOBOU
JeITeIbHOCTH, HA OCHOBE aHAJIN3a
PBIHOYHON KOHBIOHKTYPBI HAXOIUTh
HOBALIMU, HOBBIE PEIICHUS, YMETh
MIPUMEHSTH MTOJTyYeHHBIC 3HAHUS
JUISL pELICHUs TPAaKTUYECKUX 3aa4
OusHeca.

BuiaseTs: HaBbIKAMU YTEHUS U
MMOHWMaHUSI HAyYHBIX,
AHAJTMTUYECKUX, CTATUCTUYECKUX
OTYETOB B c(hepe MAPKETUHTA.

TIK-1.8. 3HaeT MeTOaBI
MIPOBEACHUSI MAPKETUHTOBOTO

3HaTh: UHCTPYMEHTHI IIOMCKA
nH(GOpMallMU O TEKYIIHX 3aIpocax




HCCIIEIOBAHU.

Y IOTPEOHOCTSIX HENEBBIX
ayTUTOPHH / TPy
OOIIIECTBEHHOCTH.

YMeTh: CO3/1aBaTh TEKCThI PEKIIAMbI
U CBsI3€H C OOIIECTBEHHOCTBIO U
(WIM) UHBIX KOMMYHHKAITMOHHBIX
MIPOYKTOB.

Baaners: MHCTpYyMEHTaMU ITOMCKA
MH(POPMALIUU O TEKYIIHX 3aIPOCcax
Y TIOTPEOHOCTSX IEJICBBIX
ayJIUTOpui / rpynm
0O0IIIECTBEHHOCTH.

Oprannsauuonnaﬂ JCATCJIBbHOCTD

[1IK-2 ymeer co3naBaTh
MHPOPMALMOHHBIE
MaTepuaibl s caiiTa.

T1K-2.3. YMeeT nucarh TEKCTEI
JUTEPATYPHBIM, TEXHUYECKUM U
PEKIIaMHBIM SI3BIKOM.

3HaTB: CCTEMY HOPM PYCCKOTO
JUTEPATyPHOTO SI3bIKA 1 HOPMaMH
WHOCTPAHHOTO (-bIX) S3bIKa (-OB).
YMerh: TOTHYECKH U
rpaMMaTH4YeCKH BEPHO CTPOUTH
KOMMYHUKAIIHIO, UCTIONB3YS
BepOanbHbIe U HEBEpOATbHbBIE
CpEACTBA B3aUMOICHCTBHUSI.
Bananers: HaBbIKaMH 1epeBojia C
MHOCTPAHHOTIO (-bIX) Ha
rOCyIapCTBEHHBIN S3bIK, a TAKXKE C
rOCyJJapCTBEHHOTO Ha
WHOCTPAHHBIN (-bI€) SA3BIK (-H).

[1K-2.4. Ymeer pedepupoBaTth,
aHHOTUPOBATH U
MOJIU(UIIPOBATH TEKCTHI.

3HaTh: OCHOBHBIC TEXHOJIOTUH
pedepupoBaHusi, aAHHOTHPOBAHUS U
Mo (HUKAIMK TEKCTOB B OHJIAHH H
odnaiin cpene.

YMeTh: IpUMEHSTH B
npodeccroHaNbHOMN NeATETbHOCTH
OCHOBHBIE TEXHOJIOTHUECKHE
pelIeHus, TEXHUYECKUE CPECTBA,
MIPHEMBI M METO/IbI OHJIAMH 1
odaiitH KOMMYHUKAIIWHA JUIs
pedepupoBaHusi, aHHOTHPOBAHUSI U
MoaAu(UKAIIHI TEKCTOB.

Baagerb: TEXHOIOTHUAMHA
pedepupoBaHusi, aAHHOTHPOBAHUS U
MoauHUKaIMi TEKCTOB B paboTe ¢
Pa3IMYHBIMH IICJICBBIMH TPYIIIIAMH.

TIK-2.5. YMmeeT BBOIUTE U
penaKkTUpOBaTh JaHHBIC B
TEKCTOBOM PEIAKTOPE.

3HaTh: COBpEMEHHbIE TEXHUYECKUE
CpeACTBa U OCHOBHBIE TEXHOJIOTHH
U(PPOBBIX KOMMYHHUKAITHH.
YMeTh: UCIIONIB30BaTh
COBpPEMEHHBIC TEXHUIECKUE
CpeACTBa U OCHOBHBIE TEXHOJIOTHH
IU(PPOBBIX KOMMYHHKAIIUH B
npoecCUOHATLHOMN 1eATEIIbHOCTH.
Buianers: HaBBIKaMU MTOATOTOBKH
TEKCTOB PEKJIaMBbl U CBsI3€i ¢
00IIECTBEHHOCTBIO, pealn3alii
KOMMYHHUKAIIHOHHOTO MPOJIyKTa C
HCIOJIb30BAaHUEM COBPEMEHHBIX
TEXHUYECKHUX CPEJICTB M OCHOBHBIE
TEXHOJIOTUH U(PPOBBIX




KOMMYHUKAIUH.

3HaThb: TpeOOBaHUSA K MHPOPMAIINH;
WHCTPYMEHTHI TIOUCKA
nHpopmanuu.

YMeTb: onpenensaTh NOTpeOHOCTH
1[eJIeBON ay TUTOPHUH.

Baaners: meTogamu coopa
nHpopmaIuu.

[IK-2.6. 3HaeT npyUHIUIEBI
KOIIMPAWTHHIa U pepaliTUHTa.

1.6. MecTO NPAaKTHKHN B CTPYKTYpPe 00pa30BaTe/IbHOI NMPOrpamMMbl

[Ipaktuka «lIpakTuka Hpou3BOACTBEHHAs (MpodeccHOHaNIbHO-TBOPUECKAsA)» OTHOCHTCA K Onoky b2
(«ITpakTukm») yueOHOTO TUTaHA, YAaCTH, POPMHUPYEMO yUaCTHUKAMHU 00pa30BaTEIbHBIX OTHOIICHHA.

Jlns MpOXOXKJIeHHUsI TPAKTUKK HEOOXOAMMBI 3HaHMSA, YMEHHS U BIAJACHUSA, CHOPMHPOBAHHBIE B XOJ€
n3yuenus cieayromux auciuiuind: Mccnenoanus B CO, Teopus u mpakTuKa CBsi3ed ¢ 00IIECTBEHHOCTHIO,
Teopus u mpaktuka pexnamsl, L{uppoBble KoMMyHHUKalMM, VHTerpupoBaHHblE KOMMYHHUKaIMM, PeueBble
KOMMYHHUKAIIM B CBS3AX C OOIIECTBEHHOCTBIO W peKJaMe, M MPOXOXKIEHHUS TNpodeccHoHaTbHO-
03HAKOMMTEIBLHOU MTPAKTUKH.

B pesynbraTe mpoxoxaeHHus MpakTUKHA GOPMUPYIOTCS 3HAHUS, YMEHHUS M BJIaJICHUs, HEOOXOIUMBIE IS
U3Y4YEHHs]  CIEAYIOIIMX  AUCUMILIMH:  VHTerpupoBaHHblE  KOMMYHUKAaLMH, Teopus M INpaKTHUKA
MeIMaKOMMyHUKauui, Teopuss M MNpakTUKa MEpPeroBOpoB, MEHEIKMEHT B peKjaMeé M CBI3AX C
00I11eCTBEHHOCThI0, Opranuszalys U MpoBeJeHNe KOMMYHHUKAIIMOHHBIX KaMIlaHuil B pekiame, OpraHuzauus u
MIpOBEJIEHUE KOMMYHHUKalMOHHbIX KamraHui B CO, OCHOBBI ynpaBieHHs MPOEKTAMH B PEKJIaMe M CBS3SX C
O0I1IeCTBEHHOCThI0, AHTUKPU3UCHBIE KOMMYHUKaLUU, OUPMEHHBIN CTHIIb, YIIpaBlieHHEe UMHUKEM B OTpacisax
u cpepax AeATENBHOCTH M MMPOXOXKICHHS MPaKTHK: [IpenaumioMHas mpakTHka.

1.7. O0bemM npaKkTUKH
B coorBerctBUM ¢ y4eOHBIM TUIAHOM O0BEM TIPAKTUKH COCTaBIseT 9 3a4eTHBIX EAMHHUIIL.
[TpogomkUTenbHOCTh MPAKTUKKH — 6 Helenb, 324 akaleMUYecKUX 4acoB, B TOM YMCJIe KOHTakTHas paborta — 36

qacCoB.

2. Conep:kanue NPaKTHKH

HaumenoBanmue
Ne paszena Conep:xanue 1 BUIbI padboT

WNHcTpyKkTax Mo TeXHUKe 0€30IacHOCTH.
MHCcTpyKTaX M0 TEXHUKE

1 6030 ACHOCTI [TonydeHre UHANBHUIYAIBHOTO 3aJaHHS 110 TIPOXOKICHUIO yIeOHOU
MPAKTUKHU M COCTABJICHUE TIJIaHA BHITIOJHEHUS padoT U TIp.
2 BelinonHenue 3ajaHuil. e [IOCTAaHOBKA IleJIeN U 3a7a4 NPaKTHUKU;
BeimosnHenue ananmsa ® 3HAKOMCTBO C OCHOBHBIMH HOPMATHUBHBIMH JOKYMEHTaMHU,
COOpaHHOrO MaTepuana. PErIaMEeHTHPYIOIUMHU AESTEIBHOCTh OTI€Ia MAPKETUHTA,

TIOJIOKEHUH, PaBUJI, HHCTPYKIUI, METOAMYECKUX pa3paboToOK
U T.7.) KaK Ha PyCCKOM, TaK ¥ Ha MHOCTPaHHOM 3bIKax;

® aHaNM3 OPraHU3aLMOHHON CTPYKTYpPBI U OCHOBHOU
JeSTeIbHOCTH 00BEKTa IPAKTHUKHY;

® 3HAKOMCTBO C 33Ja4aMy U (QyHKIHUSIMHU, BO3JIOKEHHBIMH Ha
MapKETUHTOBBIE OTAEIBI U CITYXKOBbI;

e yyacTHe B pa3pabOTKe U peann3annuy KOPIOPaTUBHOW U
KOHKYPEHTHOH CTpaTeruu OpraHnu3alllii, a TAKxKe
(YHKIIMOHATBHBIX CTpaTeTuil (MapKETUHTOBOW U
(buHaHCOBON);

e yyacTue B pa3paboTKe U peann3aluu KOMIUIEKCa MEPOIPUSTHIA
OIIEPalIMOHHOTO XapaKTepa B COOTBETCTBUU CO CTpaTErueu
OpraHu3aluy;

e opra"u3zanus padOThl UCTIOJHUTEEH (KOMaHIbI




WCTIOJHUTEJICH) JUIs OCYIIECTBICHHUSI KOHKPETHBIX MPOEKTOB,
BUJIOB JIEATEIBHOCTH, paboT;

MIO3HAKOMUTBCS ¢ OpUQOM 3aKa3yuKa JUIsl CO3AaHUSA
PEKIIaMHBIX KOHIIETIIIHA;

pa3paboTaTh ClieHapHH CIIeHUaTbHBIX COOBITHI U
MEPOIPUATHI U1l pekinaMHor uin PR-kammanuy;
anpoOUpoOBaTh COBPEMEHHBIE MAPKETUHTOBBIC
MHCTPYMEHTApUH, MApKETUHIOBbIE HHHOBAIIUU Ha OOBEKTE;
MPUHUMATh yYaCTHE B OPTaHU3AIMH U BHIIIOJTHEHUN
MapKETHUHIOBBIX MCCIICIOBAHUMN, HAIPABICHHBIX HA
pa3paboTKy U peaan3anio KOMMYHUKAITMOHHOTO IPOIYKTa;
OCYIIECTBIISITh MOHUTOPUHT 00OPAaTHOMW CBSI3U C pa3HBIMHU
LIEJIEBBIMU TPYIIIIaMHU;

BBITOJIHATH (PYHKLIMOHAT JMHEHHOTO MEHEKepa B paMKax
TEKYyIIeH JesITeIbHOCTU OT/IeNa 10 peKiiaMe U CBSI35M C
OOIIECTBEHHOCTHIO WJIH MIPU PeATH3alUUi KOMMYHHKAIIHOHHOTO
MIPOEKTa MO PeKJIaMe U CBA3SIM C 00IIECTBEHHOCTHIO;

cOop, 06paboTKa 1 aHAIM3 UHPOPMALIUH O (paKTOpax BHELIHEH
Y BHYTPEHHEH Cpe/bl OpTaHU3aINH ISl TIPUHATHS
yIpaBJIEHYECKUX pPEIICHU;

MIOCTPOSHHE U MOAAEPKKA (PYHKIMOHUPOBAHUS BHYTPEHHEH
MH(OPMAaLIMOHHON CUCTEMbI OpTaHU3alMH it cOopa
MH(POPMALIUU C LENbIO IPUHATHUS PEIICHUH, TUIAHUPOBAHHS
NeSITeIbHOCTH U KOHTPOJIS;

CO3JlaHME U BeJleHue 0a3 JaHHBIX [0 Pa3IMYHBIM I10KA3aTeNsIM
(YHKIMOHUPOBAHUS OpPTaHU3AIIHIA;

pa3paboTKa U nojaepKKa GyHKIIHOHUPOBAHUS CUCTEMBI
BHYTPEHHETO IOKyMEHT0000pOTa OpraHu3aIiy, Beaenue 0as3
JAHHBIX 110 PA3IUYHBIM MOKa3aTeNIM (PYHKIMOHUPOBAHUS
OpraHHu3aLnii;

pa3paboTKa CUCTEMbI BHYTPEHHETO IOKYMEHTO000pOTa
OpraHu3aIuy;

MOJICIUPOBATh OU3HEC-TIPOIIECCHI U UCTIONB30BAaTh METOIBI
peopranuzaiyy Ou3Hec-MpOIECCOB B MPAKTUUYECKON
JEATEIIbHOCTH OpTraHU3aLHif;

pa3paboTKa WM U3y4YeHHEe TIEPCIICKTHBHBIX HAIPaBICHUH
JalbHEUIIero pa3BUTH MIPEIIPUATHS;

oreHka 3 (HEeKTUBHOCTH TPOCKTOB;

MIPOU3BOIUTH HH()OPMAITHOHHO-aHATUTUIECKYIO padOTy O
PBIHKY (PMHAHCOBBIX MPOJYKTOB, CPABHUBATH ApaMETPhl
(UHAHCOBBIX MTPOAYKTOB U CHCTEMATH3HPOBATH (PUHAHCOBYIO
UHpOPMALIUIO;

MOJIrOTOBKA OTYETOB 10 pe3yJibTaTaM HHPOPMALIMOHHO-
AQHAJIUTUYECKOM e TENIbHOCTH;

olLieHKa 3(p(PEeKTUBHOCTHU YIIPABICHUECKUX PELICHUN

IToaroroBka u 3amura
OTY€TA MO TPAKTUKE

CocraBieHue OTUCTAa, 3alIUTa MPaKTUKH

2. Practice content

Ne | Practice sections Content
Safety briefing.

1 Safety briefing Receiving an individual assignment for practical training and
drawing up a work plan, etc.

2 Completing tasks. e setting goals and objectives of practice;




Performing analysis of
the collected material.

familiarity with the main regulatory documents regulating the
activities of the marketing department, regulations, rules,
instructions, methodological developments, etc.) both in Russian
and in foreign languages;

analysis of the organizational structure and main activities of the
practice object;

familiarization with the tasks and functions assigned to
marketing departments and services;

participation in the development and implementation of the
organization’s corporate and competitive strategy, as well as
functional strategies (marketing and financial);

participation in the development and implementation of a set of
operational measures in accordance with the organization’s
strategy;

organizing the work of performers (teams of performers) for the
implementation of specific projects, activities, works;

get acquainted with the customer’s brief to create advertising
concepts;

develop scenarios for special events and activities for an
advertising or PR campaign;

test modern marketing tools, marketing innovations on site;
take part in the organization and implementation of marketing
research aimed at the development and implementation of a
communication product;

monitor feedback from different target groups;

perform the functions of a line manager within the framework of
the ongoing activities of the advertising and public relations
department or during the implementation of a communication
project for advertising and public relations;

collection, processing and analysis of information about factors
of the external and internal environment of the organization for
making management decisions;

building and supporting the functioning of the organization’s
internal information system to collect information for the
purpose of decision-making, activity planning and control;
creation and maintenance of databases on various indicators of
the functioning of organizations;

development and support of the functioning of the internal
document flow system of the organization, maintaining
databases on various indicators of the functioning of
organizations;

development of an internal document flow system for the
organization;

model business processes and use methods for reorganizing
business processes in the practical activities of organizations;
development or study of promising directions for further
development of the enterprise;

assessment of project effectiveness;

carry out information and analytical work on the financial
products market, compare the parameters of financial products
and systematize financial information;

preparation of reports on the results of information and
analytical activities;

assessment of the effectiveness of management decisions

Preparation and defense

Preparation of a report, defense of practice




| | of a practice report |

3. OneHka pe3yabTaTOB NPAKTUKH
3.1. ®opmMbI OTYHETHOCTH

@dopmamMu OTYETHOCTH MO TIPAKTHKE SBISIOTCA: OTY4ET OOyYaromerocsi, XapaKTEpUCTHKAa C MecTa
MIPOXOXKJICHHS IPAKTUKH.

dopma MpOMEKYTOYHOI aTTecTalMy MO MPAKTUKE - TUPPEPEHIUPOBAHHBII 3a4eT C OIEHKOH. Pe3ynprars
MIPOXOXKJICHHS MPAKTUKH TOCIEI0BATEIBHO OTpaxaroTcs B OTueTe, KOTOPBIN 10 OKOHYaHUH MPAKTUKU CTYJCHT
JOJDKEH TpEeACTaBUTh Ha Kadeapy OpeHIMHTa W BU3YaIbHBIX KOMMYHHKaui. OTYeT JOJDKEH COJep)KaTh
apryMEHTHPOBAaHHOE OCBEUICHHE BOIPOCOB, PAa3PEUICHHBIX B XOJ€ MPOXOXKIACHUS NPAKTUKA C SICHBIMH
BBIBOJIAMH U CCBIJIKAMHU HA MCIIOJIB30BaHHBIC U MIPOBE/ICHHBIE NCCIIEIOBAHMS, ITyOIHKAIIMN HCTOYHUKOB.

OTyeT 0 MPOXOXKACHNUU MPAKTUKU TMPEACTABISIETCS B MAIIMHONMCHOM BHJIE€ HE MO3HEe, YeM 3a 3 THS 110
OKOHYAHMS MPAKTUKU U JOJDKECH COACPKaTh:

1. Tutynsnslii auct. O6pasen opopmieHus TUTYIbHOTO JucTa oTdeta ([Tpunoxenne 4).

2. Copnepxanue (¢ 0003HAaUCHHEM HOMEPOB CTPAHMIT).

3. Bgenenwue, B KOTOPOM JaeTcsi 00OCHOBAHUE AKTYaJIbHOCTU BBIOPAaHHOM TEMBI, 11€Jb, 3a7a4H, OOBEKT U
npeAMeT MPaKTUKH, aHaJIW3 HCTOYHMKOB M HCIIOJIIB30BAHHOW JIUTEPATYphl, a Takke (aKTHIECKUX
MaTepHaJioB, MOJyUYEHHBIX B MpoIecce MPOXOKAeHUs MpakTuku. CHopMynupoBaHHBIE IENb U 33auH,
KOTOpBIE aBTOp CTaBHUT BO BBeeHNH, pemaroTcst B X0/ BBITOTHEHUS TPAKTUKH.

4. OcHOBHas TEKCTOBas 4acThb. B Hel maercst KparTkas XapaKTEepUCTHKa OO0CIEeIyeMOTo MpEeATpHUSITHS;
KpPaTKWi aHaJM3 €ro OCHOBHOW [ESTEIbHOCTH U OIpPENeNseTcs poib, 3HaYeHHE M CYIIHOCTh €ro
MapKETUHTOBOW JIeATENIbHOCTU. VCCleaytoTcsi KOHKYPEHTBI MPEeANpHUATHS, TOTPEOUTENI U CTPYKTYpA.
W3noxxeHne B Hel MaTepHaia JOJKHO OBITh MOCIIEA0BATEIbHBIM.

5. AHanuTtnueckas 4acTb. B Hell aHanm3upyroTcsi Bce cOOpaHHBIE B XOJ€ OOCJIE€IOBaHUS MaTepHalibl C
NPUIOKECHHEM TalJIHIL, CXeM, rpaHKOB, THarpaMM, BOIIPOCHUKOB U TIp.

6. 3axitoueHHe, B KOTOPOM IOJIBOJATCS OCHOBHBIE UTOTH MPOJCIAaHHON MPAKTUKAHTOM pabOoThI, 1ETal0TCs
BBIBOJIBL.

7. Cnucox WH(OPMAIIMOHHBIX HMCTOYHMKOB W JIUTEpaTypbl. Britouaer W3gaHWs, UCIONb30BaHHBIE TPH
HarmucaHuu or4dera. CHOUCOK MCTOYHUKOB (OPMHpPYETCS 1O OTACIbHBIM TpyNIaM H3JaHui:
3aKOHOJATeJIbHBIE aKThl, HOPMATUBHO-NIPABOBBIE JIOKYMEHTHI, COOPHUKH JOKYMEHTOB, MEPUOIUYECKast
neyatb, MOHOrpaduu. BHyTpm BBIOpaHHBIX TPyNI HCTOYHHWKH, KakK MPABHIIO, PACIIONIATAIOTCS 10
XpOHOJIOTHYECKOMY MpHHIUIY. CIIUCOK MCCIeIOBaHUN COCTABIISIETCS B aj(aBUTHOM MOpsIKe haMuInit
aBTOpoB. bosiee neTanbHBIE CBEAEHUS IO COCTABICHHUIO CIHCKAa MOXHO moueprnHyTh u3 ['OCTa
«bubmorpaduueckoe onucanue fokymenrta. O0mue TpeOOBaHNS U MPaBUIIa COCTABICHHS.

8. IlpumoxkeHusi, BKIIOYAlOmMe B ceOs OCHOBHBIE M TPOMEXKYTOUHBIE MaTepHabl 00CIeJOBAHHS
(pa3zpaboTaHHBIE TOKYMEHTHI, CTPYKTYPBI, TPAQHKH, JHArPaMMBbI).

O0bem oT4eTa 0 NMPOXOKAEHMH NMPAKTHUKH — | meyaTHbIN JUCT (24 MalIMHOMUCHBIX CTPaHUIBI 110
1800 3HakoB). OTueT MOJDKEH OBITH HamedyaTaH Ha mucder Oymare dopmara A4 ¢ oIHON CTOpPOHBI Jucta 14
mpudTom Times New Roman yepe3 1,5 nntepnana.

Cpoxku nogauu oryera. OT4eT T0JDKEH OBITh CIaH HAYYHOMY PYKOBOJUTEIIO HE MO3HEE, YeM 3a 3 THA
10 Ha3HAYCHHOM JAaThI 3a4eTa.

Bmecte ¢ OT4eTOM CTYIEHT TMpEACTaBISET XapaKTepUCTHKY C MeCTa MPOXOXKICHUS MPAKTHKU
(XapakTepuCTUKa JOJKHBI OBITh 3aBEPEHBI NI€YaThI0 OPraHU3allM, B KOTOPOM CTYJEHT MPOXOJWI MPAKTUKY), a
Tak)ke WHAMBHUIYaIbHOE 3aJaHKe U TpaduK MPaKTHKU.

XapakreprucTuka oQopmIIsieTcs Ha OJlaHKe YUpexaeHus (OpraHu3alum), I71e OCYIIEeCTBISIACh MPaKTHKa,
MOJMUCHIBACTCS PYKOBOJUTEIEM OpraHU3allid MO MECTy MPOXOXACHUS MPAKTUKH, 3aBEpAETCSA IMe4YaTbhio U
ABIISICTCS 00513aTEIbHBIM MPUIIOKEHNUEM K OTUYETY.

XapakTepucTuka JOJDKHAa COJIep)KaTh OIEHKY pPYKOBOAHMTENEM TMPAKTUKH paboThl CTyJIEHTa B
OpTaHU3aI1H, TIPOSIBIICHHBIX UM JIEJIOBBIX Ka4eCTB, €0 HABHIKOB M YMEHUH, OTHOIIIEHUS K padoTe.

K 3amuTe oTdera mMpakTHKH JTOMYCKAIOTCSI CTYJIEHTHI, BBHIMOJIHUBIINE €€ MPOrpaMMy, MpeACTaBHUBILINE
XapaKTePUCTHKY C MECTa MPOXOKICHUS MPAKTUKU U 0TYeT. OLIEHKA BBICTABIISIETCA PYKOBOAUTEIEM MPAKTUKH.

HToroBasi onieHKka CTyJ€HTY 32 NPAKTUKY BHICTABJSETCS € y4eTOM:

a) OLEHKH, OTpaXkarollled aKTUBHOCTh CTYJICHTA, ITPOSBICHHYIO B XOJI€ MPOXO0XKIEHUS IPAKTUKHU, HA OCHOBE

€ro JIeJOBBIX, JIMYHOCTHBIX KAa4eCTB W TBOPYECKHX CHOCOOHOCTEH, MOTYyYeHHOW 3a MPaKTHKYy B

OpraHM3aluy;



0) ypOBHS 3aLIUTHI OTYETA, OTPAKAIOIIETO CIIOCOOHOCTh CTYIEHTA 3alIUIIATh PE3YIbTAaThl CBOEH PaOOTHI.

3. Evaluation of practice results
3.1. Reporting forms

The forms of reporting on practice are: a student’s report, a description from the place of practice.

The form of intermediate certification for practice is a differentiated test with an assessment. The results
of the internship are consistently reflected in the Report, which at the end of the internship the student must
submit to the Department of Branding and Visual Communications. The report must contain a reasoned
discussion of issues resolved during the internship with clear conclusions and references to the research used
and conducted, and publications of sources.

The internship report is submitted in typewritten form no later than 3 days before the end of the
internship and must contain:

1. Title page. Sample design of the report title page (Appendix 4).

2. Contents (with page numbers indicated).

3. Introduction, which provides a rationale for the relevance of the chosen topic, purpose, objectives, object
and subject of practice, analysis of sources and literature used, as well as factual materials obtained
during the internship. The formulated goals and objectives that the author sets in the Introduction are
solved during the practice.

4. Main text part. It provides a brief description of the enterprise being surveyed; a brief analysis of its main
activities and the role, significance and essence of its marketing activities are determined. The company's
competitors, consumers and structure are examined. The presentation of the material in it must be
consistent.

5. Analytical part. It analyzes all materials collected during the survey with the application of tables,

diagrams, graphs, diagrams, questionnaires, etc.

Conclusion, which summarizes the main results of the work done by the trainee and draws conclusions.

7. List of information sources and literature. Includes publications used in writing the report. The list of
sources is compiled by individual groups of publications: legislative acts, regulatory documents,
collections of documents, periodicals, monographs. Within the selected groups, sources are usually
arranged chronologically. The list of studies is compiled in alphabetical order by the last names of the
authors. More detailed information on compiling a list can be gleaned from GOST “Bibliographic
description of a document. General requirements and rules of compilation."

8. Applications, including basic and intermediate survey materials (developed documents, structures,
graphs, diagrams).

N

The volume of the internship report is 1 printed sheet (24 typewritten pages of 1800 characters each).
The report must be printed on A4 size writing paper on one side of sheet 14 in Times New Roman font with 1.5
spacing.

Report submission deadlines. The report must be submitted to the supervisor no later than 3 days
before the scheduled test date.

Along with the report, the student submits a reference from the place of internship (the reference must be
certified by the seal of the organization in which the student completed the internship), as well as an individual
assignment and practice schedule.

The characteristics are drawn up on the letterhead of the institution (organization) where the internship
was carried out, signed by the head of the organization at the place of internship, certified by a seal and is a
mandatory attachment to the report.

The characteristics must contain the supervisor’s assessment of the student’s work experience in the
organization, the business qualities he has demonstrated, his skills and abilities, and his attitude to work.

Students who have completed the internship program and submitted a testimonial from the internship site
and a report are allowed to defend their internship report. The assessment is given by the practice manager.

The student’s final grade for practice is given considering:

a) an assessment reflecting the student’s activity demonstrated during the internship, based on his business,
personal qualities and creative abilities, received for internship in the organization;
b) the level of protection of the report, reflecting the student’s ability to protect the results of his work.

3.2. Kpurepum BbICTABJICHUSI OLIEHKH M0 MPAKTHKE



Bananl/
HIkanaa
ECTS

OneHka no
NMpaKTHKe

Kpurtepuu onieHk# pe3yibTaTOB NPAKTUKH

100-83/
A, B

«OTIUYHOY/
«3a4TEHO
(oTmgHO)»/
«3a4TEHO»

BricTaBnsiercs oOydaromemMycsi, €Clii XapaKTepUCTUKa C
MeCTa MPOXOXKICHUS TPAKTUKH COACPKHUT BHICOKYIO
MOJIOKUTEIBHYIO OIIEHKY, OTUET BBIMOIHEH B MTOJIHOM
COOTBETCTBUH C MPEABSBIIEMbIMEA TPECOOBAHUSIMH,
AHAJIMTHUYECKAs YaCTh OTYETA OTINYAETCS KOMIUIEKCHBIM
MOJIX0JIOM, KPEaTUBHOCTBIO M HECTaH/IAPTHOCTHIO
MBIIIJICHHSI CTY/I€HTA, BBIBOJbI 00OCHOBAHBI U
MOJIKPEIUJICHBI 3HAYUTEILHBIM 00bEMOM (PAKTUIECKOTO
Marepuala.

OOyyaromuiicst UCYESPITBLIBAIOIIC U JJOTHICSCKH CTPOHHO
u3naraet yueOHbI MaTepua, yMeeT YBA3bIBATh TEOPHIO C
MIPAKTUKOMH, CIIPABIISICTCS C PEHICHUEM 3a/1a4
po¢eCCHOHAIBPHON HAINPABIEHHOCTH BHICOKOTO YPOBHS
CJIO)KHOCTH, MPaBUIIBHO 00OCHOBBIBACT MPUHSITHIC
peleHusl.

Komnerennun, 3akpeninéHHble 3a IPaKTUKOM,
c(hopMHUPOBAHBI HA YPOBHE — «BBICOKHIN.

82-68/

«XOpouIo»/
«3a4TECHO
(xoporo)»/
«324TCHO»

BeicTraBnsercs o0yyarommeMycs, €ClIM XapaKTepPUCTHKA €
MeCTa MPOXOXKACHUS IIPAKTUKUA COACPIKUT
MIOJIOKUTENBHYIO OLIEHKY, OTYET BBIIIOJIHEH B LIEJIOM B
COOTBETCTBUHM C NPEAbABIIEMbIMI TpeOOBaHUAMU 0€3
CYIIECTBEHHBIX HETOYHOCTEH, BKITFOUAET (paKTHIEeCKHid
MaTepuall, COOpaHHbIM BO BpeMs POXOXKAECHUS MPAKTHKHU.
OOyuaronuiicst IPaBUIBHO MPUMEHSET TEOPETHUECKHIE
TIOJIOXKEHUS [IPU PELICHUHN ITPAKTUYECKUX 3a1a4
podeccHOHaIbHON HANIPABICHHOCTH PA3HOTO YPOBHS
CJIO’KHOCTH, BJIa/IeeT HEOOXOIUMBIMHU Il TOTO HaBbIKAMU
U IpUEMaAMH.

Komnerennyu, 3akpeni€HHble 3a JUCUUIIIMHOM,
c(OpPMHPOBAHBI HA YPOBHE — «XOPOIIHI.

67-50/

«YIOBJIETBOPU-
TEIBHO/
«3aYTEHO
(ynosnerBopu-
TEJLHO)»/
«3a4TECHOY

BricTaBnsiercs o0y4aromemMycsi, €Clu XapaKTepUCTUKa C
MeCTa MPOXOKACHUS MPAKTUKU COACPIKUT
MOJIOKUTEIBHYIO OIIEHKY, OTUET MO OOPMIICHHUIO U
COAEPKAHUIO YACTUYHO COOTBETCTBYET CYUIECTBYIOIIUM
TpeOOBaHUSAMU, HO COJCPKUT HETOUHOCTH U OT/ICITbHBIC
(hakTHYEeCKHEe OMUOKH, OTCYTCTBYET WIUTFOCTPATHUBHBIN
Marepuall.

OO0yuarmuiicsi HICTIBITHIBAET OMPEICTAEHHBIC 3aTPYIHEHUS
B IPUMEHEHUU TEOPETUUECKUX IOJ0KEHUM IIPU PELIEHUN
MPAKTUYECKUX 3a/1a4 MPOo(eCcCHOHATLHON HAITPaBICHHOCTH
CTaHJIapTHOI'0 YPOBHS CJIIOKHOCTH, BJIAJIEET
HEOOXOIMMEIMH JIJISI TOI'0 0a30BLIMH HaBBIKAMH U
IIPUEMAMH.

Komnierenumu, 3akpeni€éHnble 3a JUCUUIIIIMHOM,
c(hOpMHUPOBAHBI HA YPOBHE — «OCTATOYHBIN.

49-0/
F, FX

«HEYIOBIIECTBOPH-
TEIBHO»/
HE 3aYTEHO

BeicTraBnsercs o0yuaromemycs, €ClI XapaKTepUCTHKA €
MeCTa MPOXO0XKACHUS IIPAKTUKU HE CONECPKUT
MTOJIOKUTEIBHOM OLleHKH. OTUEeT IIPEACTABIIEH HE BOBPEMS
1 HE COOTBETCTBYET CYLIECTBYIOIIUM TPEOOBAHUSM.
OOyuaronuiics UCIIBITHIBAET CEPhEIHBIE 3aTPYIHEHUS B
IIPUMEHEHUU TEOPETUUECKUX ITOJI0KEHUN IIPU PELICHUU
MPaKTUYECKUX 3314 MPpo(hecCHOHaTbHOM HallPaBIEHHOCTH
CTaHJAPTHOIO YPOBHs CII0KHOCTH, HE BIAJECET
HE0OXOJUMBIMHU ISl 5TOTO HaBbIKAMHU U IpUEMaMHU.




Kommnerennyu Ha ypoBHE «JIOCTaTOYHBIIN», 3aKPETUIEHHBIE
3a AMCLUUIUIMHON, He COPMHUPOBAHBI.

3.2. Practice Rating Criteria

Scores / Practice Grade Criteria for assessing the results of training by
ECTS Scale discipline

It is awarded to the student if the testimonial from the
internship site contains a high positive assessment, the
report is completed in full compliance with the
requirements, the analytical part of the report is

distinguished by an integrated approach, creativity and

«Excellent» / original thinking of the student, the conclusions are
100-83/ «Credited substantiated and supported by a significant amount of
A, B (excellent)» / factual material.

«Credited» The student presents educational material comprehensively

and logically, knows how to link theory with practice,
copes with solving professional problems of a high level of
complexity, and correctly substantiates the decisions made.
The competencies assigned to practice are developed at the
“high” level.

Issued to the student if the testimonial from the internship
site contains a positive assessment, the report is completed
in general in accordance with the requirements without
significant inaccuracies, and includes factual material
«Good» / collected during the internship.

«Credited (good)» / | The student correctly applies theoretical principles when
«Credited» solving practical professional problems of varying levels of
complexity and has the necessary skills and techniques for
this.

The competencies assigned to the discipline are formed at
the “good” level.

Issued to the student if the testimonial from the place of
internship contains a positive assessment, the report on
design and content partially complies with existing
requirements, but contains inaccuracies and individual
factual errors, and there is no illustrative material.

The student experiences certain difficulties in applying
theoretical principles when solving practical problems of a
professional nature of a standard level of complexity, but
possesses the necessary basic skills and techniques.

The competencies assigned to the discipline are formed at
the “sufficient” level.

Issued to the student if the testimonial from the internship
site does not contain a positive assessment. The report was
not submitted on time and does not meet existing
requirements.

49-0/ «unsatisfactory» / | The student experiences serious difficulties in applying

F, FX fail theoretical principles when solving practical professional
problems of a standard level of complexity and does not
possess the necessary skills and techniques for this.
Competencies at the “sufficient” level assigned to the
discipline have not been developed.

82-68/

«Satisfactory»/
67-50/ «Credited

D,E (satisfactory)»/
«Credited»

3.3. OneHouHble cpeacTBa (MaTepHaJibl) JAJs1 NPOMEKYTOUHON ATTECTAUMN 00Y4aIOUUXCH 10 MPAKTHKE



O1eHOYHBIMU CPEACTBAMU VIS BHICTABICHHS OLICHKH TI0 MIPAKTUKE SBIISIOTCS coOeceJoBaHUE, MPOBEPKA
MOJrOTOBJICHHBIX MAaTepUaloB (OTYETAa M XapaKTEPUCTUKU C MeCTa MPaKTHKH). ATTecTalys IO HUTOram
MPAaKTUKU MPOBOJUTCS HA OCHOBAHUH 3aIIUTHl O(POPMIIEHHOTO OTYETa W OT3bIBA HAYYHOTO PYKOBOIUTENS U
pykoBoguTens — HpakTUKA. Ilo  wWTOraM  MOJNOXKWUTENBPHOW  aTTeCTallMM  CTYAEHTY  BBICTABISETCS
muddepeHnrpoBaHHas olieHKa (OTIIMYHO, XOPOIIO, YIOBIETBOPUTEIBHO).

3.3.1. HpaKaneCKne 3alaHUAl U KOHTPOJIbHBIEC BOIIPOCHI

1. Ananmu3 cuTyanud B OpraHu3anuu M BbIOOp Hambosiee S(P(GEKTUBHONW KOHIEMIMU YHPABICHUS
MapKETUHTOBBIMH KOMMYHHUKAIUSIMHU.

2. AHanu3 ynpaBieHYeCKHX (QYHKUUH (IPUHATHE PEILICHHUH, OpPraHU3aIHsl, MOTUBUPOBAHHE U KOHTPOJIb).

AHanu3 COBPEMEHHBIX TeXHOJOrui 3((EKTUBHOrO BIMSIHUS Ha UWHAMBUAYAJIbHOE W TPYIIOBOE

[IOBE/ICHUE B OpraHU3alUH.

AHanu3 KOJIJICKTUBA U OIPeIeJICHUE POJIU KOPIOPATUBHBIX HOPM U CTaHIapTOB.

AHanu3 B3aMMOJICHCTBHS OT/IENIa PEKIIaMbI C JPYTUMH MOIPa3ATICHUIMU (PUPMBI.

AHanu3 NpUHATHUS YIIPABICHUYECKUX PEHICHU B 00JaCTH peKIaMbl 1 KOMMYHUKALIUNA Ha TaHHOU (upme.

AHanu3 1ieneit ¥ 3a7a4, perraeMbIX CIIyK00i (OTIeIoM) peKiIaMbl Ha TaHHOU pupme.

AHanu3 QyHKIUH, BBITIOJHSAEMBIX CITYKO0H(0TIe7I0OM) peKiIaMbl Ha TaHHOU (upMme.

9. AHanu3 opraHu3alMOHHON CTPYKTYPbl MapPKETHHI A, IPUHIUIIOB €€ IOCTPOCHHUS.

10. Onucanue U XapakTEPUCTHKA MTOKYIATEIe TOBApOB JaHHOW (PUPMBI.

11. CermeHTHpOBaHUE PHIHKA TaHHON (PHPMBIL.

12. Ananus ¢axkTopoB, GopMUPYIOIIKX TOKYHIATEeIbCKOE TTOBEICHUE.

13. AHanu3 MOTHUBOB | CIIOCOOOB IMOKYTIKH TOBapOB (PUPMBI.

14. Ananu3 nopsjka AeJIerupoOBaHus MOJTHOMOYUI B OpraHU3AIUH.

15. 3y4enue u aHAJIN3 OCHOBHBIX COCTABJIAIONINX (PUPMEHHOTO CTHIISL.

16. AHanu3 MHHOBAIIMOHHOM JICSITEIIBHOCTH Ha (hUpMe.

17. Ananus »KHU3HEHHOTO LIUKJIa TOBAPOB (PUPMBI.

18. Ananuza uHpOpMaLHMH, coaepKamelics B ((PMHAHCOBOW, U MHOW OTYETHOCTH, ONpPEACIICHUS MPUYNHHO-
CJIEZICTBEHHBIX CBSI3EH U3MEHECHU.

19. AHanu3 KOMIUIeKCa KOMMYHHUKAIHA (PUPMBI.

20. JIlnarHocTuka OpraHM3allMOHHON KYJIbTYpBI

21. AHanu3 BHYTPEHHUX KOMMYHHUKAIIUH B KOMITAHUH.

22. AHanu3 OTACNbHBIX BUIOB U CPEJCTB PEKIIAMBI.

23. 3yyeHue cTaHAapTOB  yHU(PHUIMPOBAHHOW  CHUCTEMBl  OPraHU3AalMOHHO-  PACHOPSAUTEIHLHOU
JOKYMEHTAllMH, €MUHONU CUCTEMBI TEXHOJIOITMUECKOHN TOKYMEHTALINUH.

24. CocTaBiieHHE OpraHU3alMOHHO-PACTIOPAIUTEIIBHON TOKYMEHTAIINH.

25. Ananu3 (pakTopoB BHEUTHEW Cpebl (PHUPMBI.

26. Onucanue U aHAJIW3 OCHOBHBIX AJIEMEHTOB MapKETUHIOBOW MUKPOCPEAbl OPraHU3alIHH.

27. BhIsIBIICHHE U ONHCAHUE OCHOBHBIX KOHKYPEHTOB (DHPMBI.

28. [TodhakTopHBII aHAIN3 KOHKYPEHTOCTIOCOOHOCTH (DUPMBEI.

29. AHanu3 KOMMYHHMKAIIUA KOHKYPEHTOB.

30. AHanu3 KOHKYPEHTOCIIOCOOHOCTH (PUPMBI U €€ TOBAPOB C MCIOJB30BAHUEM PA3INYHBIX METOJAMYECKUX
IIPUEMOB.

31. Onucanue W XapaKTepUCTHKA PBIHKA, HA KOTOPOM paboTaeT AaHHAs (GUpMa, ¢ TOYKH 3PEHUS €ro
reorpauuecKkoro IMOJOKEHHs, OTPACICBOW NPUHAIICIKHOCTH, TOBAPHOW CTPYKTYpPHl M TEHICHLUMN
pa3BUTHSI.

32. OcHOBHBIE MOKa3aTea (PyHKIIMOHUPOBAHHS PHIHKA, HA KOTOPOM paboTaeT JaHHas GupMa, U X aHAIIU3.

33. AHanu3 KOHBIOHKTYPBI PbIHKA, HA KOTOPOM paboTaeT JaHHas Gpupma.

34. Ananus nHpopManuu o GyHKIMOHUPOBAHUH CUCTEMBI BHYTPEHHETO JJOKYMEHTOO00POTa OpraHU3aliy.

35. Begenus 0a3 NaHHBIX MO Pa3IUYHBIM MOKa3aTeNsIM M HHQOPMAIMOHHOE OOECIeueHUue yYaCTHUKOB
OpraHu3aliu.

36. XapaKTepUCTUKHA U TSHICHIIUN CETMEHTOB PhIHKA COOBITHIA.

37. Crnenuduka coObITHI KaK MPOAYKTa (COOBITHE TIEPBOTO THIIA).

38. Cnennduka coOBITHS KAK MHCTPYMEHTA MapKETHHTA (COOBITHE BTOPOTO THIIA).

39. ATpulOyThI COOBITHS: 1I€ITh, BPEMS, MECTO, YYACTHHUKH, ICHCTBUSI.

40. CTpyKTypa 3peJIUIIHOTO COOBITHSI.

41. Monens ynpasnenusi coosituem SOVATIC.
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42.
43.
44,

45

51

63

75

Bunpl cyObeKTOB MapKeTHHTa COOBITHS.
Muccus cyObeKTa MapKeTUHTa COOBITHSI.
Onpenenenue 1 olleHKa 00BEKTOB MAPKETUHTAa COOBITHSL.

. Ctparernveckoe BUeHUE 00BEKTa MAPKETHHTA COOBITHS.
46.
47.
48.
49.
50.
. [IpogykToBas moiuTUKa COOBITHS.
52.
53.
54.
55.
56.
57.
58.
59.
60.
61.
62.
. Meroauka coctaBieHus opuda.
64.
65.
66.
67.
68.
69.
70.
71.
72.
73.
74.
. Cnermu¢rka MapKETUHTOBBIX MCCIIEIOBAHUA B HHHOBAITMOHHOMU cepe.
76.
77.

KaneHTEI COOBITHA.

AHanM3 KOHKYPEHTHOU Cpeibl COOBITHSI.

SWOT-ananu3 coObITHS.

MapKeTHHTOBBIC TIEJTH U MApPKETHHTOBBIC CTPATETHH COOBITHS.
Busnec-mozens coObITHS.

IleHOBast MOMUTUKA COOBITHSL.

MapKeTHHroBble KOMMYHHUKALIUU COOBITHSL.

CObITOBASI OJIUTUKA COOBITHSL.

CrpykTypa nporpaMmbl MApKETHHTa COOBITHS.

Crnenuduka MapKeTHHTa CHOPTUBHBIX COOBITHIA.

Crnenudurka MapKeTHHTA Pa3BJIEKATEIbHBIX COOBITHH.
Crenuduka MapKeTHHTa JeTTOBBIX U 00pa30BaTeIbHBIX COOBITHIA.
Crnenuduka MapKeTHHIa BBICTABOUHBIX U KOHTPECCHBIX COOBITHI.
Crnenuduka MapKeTUHTa KOPIIOPATHUBHBIX COOBITHIA.

Crnenudurka MapkeTHHTa 0J1arOTBOPUTEIBHBIX COOBITHIA.
TaliM-MapKeTHHT B COOBITHIHHOM MapKeTHHTE.

Crpyxktypa Tunosoro Opuda.

Bupl cnienmanu3npoBaHHBIX OpUGOB.

bpud Ha 3naku uneHTudUKanuu.

bpud Ha nccnemoBanus.

Bbpud na nponakuix.

TectupoBaHue peKIaMHOIO MPOAYKTA.

MeToauKa 3aiuThl CO3JaHHOTO PEKJIAMHOTO MPOIYKTA.

MeTo/1bl TOMCKa KPEaTUBHOM KOHIIENIIUKA U PEKJIaMHOMW UJIEH.
Oco0eHHOCTH KPEaTHBHBIX PEIICHUI B IPOJIBMKCHUH PA3TMYHBIX THIIOB TOBAPOB U YCIIYT.
CTpyKTypa 1 CBOICTBA PEKJIAMHOIO TEKCTA.

CpencTBa Xy105)KeCTBEHHOM N300pa3UTEILHOCTH PEKIIAMHOTO TEKCTA.

HaHpaBJICHI/IH HCCIIeOBaHUM B MHHOBAIIMOHHOM MapKCTHUHIC.
OCHOBHEBIE CTaauu UCCICA0BAaHNA HHHOBAIITMOHHOI'O PhIHKA.

3.3. Assessment tools (materials) for intermediate certification of students in practice

The evaluative means for grading the internship are an interview, checking prepared materials (reports

and characteristics from the internship site). Certification based on the results of the internship is carried out
based on the defense of the completed report and the feedback of the supervisor and the internship supervisor.
Based on the results of a positive assessment, the student is given a differentiated grade (excellent, good,
satisfactory).

3.3.1. Practice tasks and test questions

1.
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Analysis of the situation in the organization and selection of the most effective concept for managing
marketing communications.

Analysis of management functions (decision making, organization, motivation and control).

Analysis of modern technologies for effectively influencing individual and group behavior in an
organization.

Analysis of the team and determination of the role of corporate norms and standards.

Analysis of the interaction of the advertising department with other divisions of the company.

Analysis of management decisions in the field of advertising and communications at this company.
Analysis of the goals and objectives solved by the advertising service (department) of a given company.
Analysis of the functions performed by the advertising service (department) at this company.



10.
11.
12.
13.
14.
15.
16.
17.
. Analysis of information contained in financial and other statements, determining the cause-and-effect

18

19.
20.
21.
22.
23.

24,
25.
26.
27.
. Factor analysis of a company's competitiveness.
29.
30.
31.

28

32.
. Analysis of market conditions in which the company operates.
34.
35.
36.
37.
38.
39.
40.
41.
42.
43,
44,
45.
46.
47.
48.
49.
50.
. Product policy of the event.
52.
53.
54.
55.
56.
57.
58.
59.
60.
61.
62.

33

51

Analysis of the organizational structure of marketing, principles of its construction.
Description and characteristics of buyers of goods of this company.

Segmentation of the market of this company.

Analysis of factors shaping purchasing behavior.

Analysis of motives and methods of purchasing company goods.

Analysis of the procedure for delegation of powers in the organization.

Study and analysis of the main components of corporate identity.

Analysis of innovative activities in the company.

Analysis of the life cycle of the company's products.

relationships of changes.

Analysis of the company's communications complex.

Diagnostics of organizational culture

Analysis of internal communications in the company.

Analysis of individual types and means of advertising.

Study of the standards of a unified system of organizational and administrative documentation, a unified
system of technological documentation.

Drawing up organizational and administrative documentation.

Analysis of the company’s external environmental factors.

Description and analysis of the main elements of the organization's marketing microenvironment.
Identification and description of the company's main competitors.

Analysis of competitors' communications.

Analysis of the competitiveness of a company and its products using various methodological techniques.
Description and characteristics of the market in which this company operates, in terms of its
geographical location, industry, product structure and development trends.

Basic indicators of the functioning of the market in which this company operates, and their analysis.

Analysis of information on the functioning of the organization’s internal document flow system.
Maintaining databases on various indicators and information support for organization participants.
Characteristics and trends of event market segments.

Specificity of the event as a product (event of the first type).

Specifics of the event as a marketing tool (event of the second type).

Event attributes: purpose, time, place, participants, actions.

Structure of a spectacular event.

SOVATIC event management model.

Types of event marketing subjects.

Mission of the subject of event marketing.

Identification and evaluation of event marketing objects.

Strategic vision of the event marketing object.

Event clients.

Analysis of the competitive environment of the event.

SWOT analysis of the event.

Marketing goals and marketing strategies for the event.

Event business model.

Event pricing policy.

Event marketing communications.

Sales policy of the event.

Structure of the event marketing program.

Specifics of marketing sporting events.

Specifics of marketing entertainment events.

Specifics of marketing business and educational events.
Specifics of marketing exhibition and congress events.
Specifics of marketing corporate events.

Specifics of marketing charity events.

Time marketing in event marketing.



63. Methodology for drawing up a brief.

64. Structure of a typical brief.

65. Types of specialized briefs.

66. Brief for identification marks.

67. Brief for research.

68. Brief for production.

69. Testing an advertising product.

70. Methodology for protecting the created advertising product.

71. Methods for searching for a creative concept and advertising idea.
72. Features of creative solutions in promoting various types of goods and services.
73. Structure and properties of advertising text.

74. Means of artistic representation of advertising text.

75. Specifics of marketing research in the innovation sector.

76. Directions of research in innovative marketing.

77. Main stages of innovation market research.

4. YueOHO-MeTOAMYECKOE U HH(POPMALMOHHOE 0O0ecnieYeHHe MPAKTHKH

4.1. CnHcoK MCTOYHHMKOB M JIUTEPaTyphbl
HcT0YHUKH OCHOBHBIE:

1. I'paxnanckuit kogexc Poccuiickont ®enepanuu. Y.l u Y.Il. — M.: «Opaiit», 2023, c
JOIIOJTHEHUSIMH U n3MeHeHusMH 2023r.

2. 3akoH PCOCP or 22 mapra 1991 r. Ne948-1 «O KOHKypeHIMHM M OrpaHUYEHUU
MOHOTIOJTMCTHYECKON IeATEIHPHOCTH Ha TOBAPHBIX PhIHKAaX» (B pell. 3akoHa PD ot 02 despans 2006 T.

Ne(019-®3), ¢ nononHeHUsIMEA U U3MeHeHusiMu 2023r.

3. ®enepanbublii 3ak0oH OT 13 maprta 2006 r. Ne38-d3 «O pekname», ¢ AOMOJHEHUSIMH H
n3MeHeHussMu 2023r.
4. ®enepanbubiii 3ak0H 0T 28 mekadbps 2009 r. N 381-®d3 "OO6 ocHOBaxX rocynapCTBEHHOTO

peryiaupoBaHusi TOproBoil aesitenbHocTH B Poccuiickoit ®@enepanuu, ¢ JOMOJIHEHUSIMU U H3MEHEHUSIMU
2023r.

Jlutepatypa ocHOBHasi:

1. Bacosckuii, JI. E. Mapketunr : yuebHoe nocobue / JI. E. bacosckuii, E. H. bacosckas. — 3-e usf.,
riepepad. u mon. — Mocksa : UH®PA-M, 2022. — 233 c¢. — (Bricmiee oOpa3oBanue: bakamaBpuar). - [ISBN 978-5-16-
011840-6. - Tekcr : anexTponnblil. - URL: https://znanium.com/catalog/product/1854781.

2. Hparanuyk, JI. C. IloBenenue motpedureneir : ydeOHoe mocobue / JI.C. Jlparanuyk. — Mocksa :
NHOPA-M, 2024. — 192 c. — (Bricuiee oOpazoBanue: bakanaBpuar). - ISBN 978-5-16-018917-8. - TekcT : 21eKTPOHHBIN.
- URL: https://znanium.com/catalog/product/2079164

3. [ToBenenue motpedurenerd : ydeOnuk / mon obmr. pen. O. H. PomaHeHkoBoil. - MockBa : By3oBckuii
yueOHnk : HWH®OPA-M, 2022. - 320 c. - ISBN 978-5-9558-0404-0. - Tekct : onekrponnwii. - URL:
https://znanium.com/catalog/product/1853536

4. PepxukoBa, T. H. AnanuTtudecknii MapKeTHHT: YTO JOJDKEH 3HATh MAPKETHHIOBBIM aHANIUTHK : yueOHOe
mocobue / T. H. PeokukoBa. — MockBa : UHOPA-M, 2022. — 288 c. — (Bricmiee obpa3oBanue: bakamaspuat). - [ISBN
978-5-16-005383-7. - Tekcr : anektponnsiid. - URL: https://znanium.com/catalog/product/1853098

Jlutepatypa 10N0JHUTEIbHAS:

1. MapkeruHr B oTpacisix U chepax AESITeIbHOCTH @ yueOHUK i O6akanaBpoB / mox pen. A. JL
AbaeBa, B. A. Anekcynuna, M. T. I'ypueBoii. — 2-e u3a., nepepad. u non. — Mocksa : M3garenscko-
toprosast kopriopauus «JlamkoB u K°», 2020. — 433 c. - ISBN 978-5-394-03753-5. - TekcT : 31€KTPOHHBIH.
- URL: https://znanium.com/catalog/product/1091105

2. bacosckuii, JI. E. CoBpeMeHnHbIil cTpaternueckuil ananus : yueOHuk / JI. E. bacoBckuii. -
Mockgsa : UTHOPA-M, 2019. - 256 c. - (Beicuiee oOpa3oBanue: Maructpatypa). - ISBN 978-5-16-005655-5. -
Texkcr : anextponnsiid. - URL: https://znanium.com/catalog/product/1002356

3. I'pymenko, B. U. DBomtouust Boctipusitusg mMapkerunra. [IpoektupoBaHne mMapKeTHHIOBOU
cTpateruu : yuebHo-mpaktudeckoe nocooue / B. U. I'pymenko. — Mocksa : UHOPA-M, 2019. — 360 c. —
(Beiciee obpazoBanue: bakanmaBpuar). - ISBN 978-5-16-013811-4. - Tekct : snektponHsbiii. - URL:
https://znanium.com/catalog/product/958467

4. Cekepun, B. JI. unoBanmonublii mapketuHr : yueOnuk / B.JI. CexkepumH. — Mocksa :
NH®PA-M, 2022. — 237 c¢. — (Bsiciiee oOpa3oBanue: bakanaspuart). - ISBN 978-5-16-011323-4. - Tekcr :


https://znanium.com/catalog/product/958467
https://znanium.com/catalog/product/1854781

anekTpoHHbIN. - URL: https://znanium.com/catalog/product/1841700

4.2. Ilepeyenb pecypcoB HHPOPMANMOHHO-TEJIEKOMMYHUKAMOHHOM ceTH « AHTEepHeT»
HanmonansHast osnektponHas Oubnuoreka (HDB) www.rusneb.ru
ELibrary.ru Hayunas snexktponHast Oubnunorexka www.elibrary.ru DieKTpoHHas
o6ubmnoreka Grebennikon.ru www.grebennikon.ru Cambridge University Press
ProQuest Dissertation & Theses Global
SAGE Journals
Taylor and  Francis
JSTOR

Kypuan «PR B Poccun»y XypHan
«Communication _Artsy Xypuan «Marketing
Week»

Exenenenpauk «Adweeky
ExxeHnenensHuK «Brandweek»
Kypnan «Lurzer's Archivey I'azeta

«Guardian»
Kypuan « SALES business / [Ipogaxm»
Pexxum noctymna : http://www.esomar.org — caiit EBponeiickoro oOmectBa mapkerunra (World
Association of Opinion and Marketing Research Professionals), mogaepxuBaeTcst Ha aHTJIMHCKOM SI3bIKE.
Pexxum noctyna : http://http://www.akarussia.ru - caiit Accouuanuu KoMMyHUKalIMOHHBIX
ArentctB  Poccum (AKAP).http://www.mediasoyuz.ru Jlura PEKIIaMHBIX areHTcTB Pexxnm
noctymna : http://http://www.ravtoz.ru Poccuiickas Accoruanus BiaenbiieB ToBapHbIX 3Hak0B (PABTO3)
Pexxum nmoctyma : http://http://www.radm.ru Poccuiickast accoruanus TupeKT-MapKeTHHTa

4.3. IlpodeccnonanbHble 0a3bl JAHHBIX M HHPOPMALMOHHO-CIIPABOYHbIE CHCTEMbI
Hoctyn K poQeCCHOHATBHBIM Oazam JTaHHBIX:

https://liber.rsuh.ru/ru/bases NnpopmanoHHbIe CIIpaBOYHbIE CUCTEMBI:
KoncynbranT
[Imroc IN'apanT

5. MaTepuanbHo-TexHHYecKas 6a3a, HeoOXoAMMAsl IJIs MPOBeeHUs MPAKTUKH

[IpakTuka mpoBomUTCS Ha 0aze MPOQHIBHBIX OPraHW3aLMUi, C KOTOPBIMH 3aKJIIOYEHBI JOTOBOPHI O
COTPY/HUYECTBE.

JIns obecriedeHns MPaKTUKA HEOOXOIUMO HalMUue PabdodnX MECT, OCHALICHHBIX IEePCOHATIbHBIMU
KOMITBIOTEPAMH C BO3MOXHOCTBIO BbIXoJa B MHTepHET s pabOThl ¢ PEKOMEHIYyEeMOW JIMTepaTypod u
3aJaHUSIMH, KOTOpBIE CTYJCHTHI BBINOJHSIOT B paMKaxX IPOXOXKIACHUS NpakTHkH. [lis obecrnedeHus
BO3MOXHOCTH MNOATOTOBKH OTYETHBIX AJOKYMCHTOB IIO ITPAKTHUKE HCO6XOI[I/IMO HaJINYHUEC TCPCOHATIBHBIX
KOMIIBIOTEPOB C YCTAHOBJIEHHBIM TEKCTOBBIM pepakropoMm Microsoft Word (uim ero ananoramu), a Takke
nporpamMmoii PowerPoint (wiu ee ananoramn).

JIns mpoBeneHHs 3alIMThl TPE3CHTAlMM HEOoOXOIMMa ayJUTOpHs, OCHAICHHAs JOCKOH U
MEPCOHAIBHBIM KOMITBIOTEPOM C TIPOEKTOPOM.

CocTaB mporpaMMHOT0 00€CIICUCHHSI:
Windows
Microsoft Office


https://znanium.com/catalog/product/1841700

6. Opraﬂmaum[ NPAKTUKHU JJd JUI ¢ OTPAHUYCHHBIMU BO3MOKHOCTAMU 310POBbS

[Ipy HeoOXOmMMOCTH TMporpamMma MpPaKTHKH MOXXKET ObITh aJanTUpoBaHa [uid oOecTeyeHHs
o0pa3oBaTeNpHOr0 Mpollecca JHUIaM C OrPAaHUYEHHBIMH BO3MOXKHOCTSIMH 37I0POBbS, B TOM 4YHCIE JUIS
JTUCTAaHIIMOHHOTO 00yueHus. [lJist 3TOro oT cTyneHTa TpedyeTcs MPeICTaBUTh 3aKII0YCHHUE TICHXO0JIOT0O-MEINKO-
nenarorudeckoi komuccuu (ITMIIK) u nuaHOe 3asBNeHne (3asBICHHE 3aKOHHOTO TTPEACTABUTEIS ).

B 3axnrouenuun [IMIIK 10mkHO OBITH POMHCAHO:

® pekoMeHayeMas yuyeOHas Harpy3ka Ha oOydatomierocs (KOJMYECTBO JHEH B HEJEI0, YaCOB B JICHD);

e 000pyJ0OBaHUE TEXHHUUECKUX YCIOBHH (MMPHU HEOOXOAMMOCTH);

® CONpPOBOXIEHUE U (WJIM) MPUCYTCTBUE POAUTENCH (3aKOHHBIX MpeACTaBUTENEei) BO BpeMsi y4eOHOTro
npoiiecca (rmpu HeoOX0AUMOCTH);

e OpraHu3alus NCUXO0JIOr0-IeIarorH4ecKoro COMpoBOKICHIE 00YYarOIIerocs ¢ yKa3aHUeM CIEeIHaIiCTOB
Y JIOMyCTUMOM HAarpy3KH (KOJMYECTBA YacOB B HEJIEIIO).

Jlis oCylIecTBIIEHUS MPOLEAYp TEKYIIEro KOHTPOJs YCIEBAEMOCTH U IMPOMEXKYTOUHOM aTTecTalluu
oOyJaromuxcs Mpu HEOOXOAMMOCTH MOTYT OBITh CO3MaHbI (POHIIBI OIEHOYHBIX CPEICTB, aJaTUPOBAHHBIC IS
JUI] C OrPAaHUYECHHBIMH BO3MOXXHOCTSIMH 3/I0pOBbS M IO3BOJIAIOIIME OLEHUTh JOCTHXKEHHE HUMHU
3aIJITAHUPOBAHHBIX B OCHOBHOW 00pa30BaTeNbHOM TMporpaMMe pe3yibTaToB OOydYeHUS ©  ypPOBEHBb
c(hOpMUPOBAHHOCTH BCEX KOMIIETEHIINM, 3asBJICHHBIX B 00pa30BaTeIbHON IpOrpaMMe.

dopma TpoBeJeHHs TEKYyIIed W MTOTOBOM aTTEeCTallMu JUIS JIUIl C OTPAaHUYCHHBIMU BO3MOXKHOCTSIMU
3/I0pOBbSl YCTAHABIMBAETCS C YU€TOM MHIUBUIYAJIbHBIX MCUXOPU3NYECKUX OCOOCHHOCTEH (YCTHO, MMCHbMEHHO
(ma Oymare, Ha KOMIIbIOTEpE), B GopMe TECTUPOBAHUS | T.11.). [Ipy HEOOXOAMMOCTH CTYJACHTY MPEIOCTABIISCTCS
JIOTIOJIHUTEIHHOE BpeMsl JUIsl MOATOTOBKHM OTBETA HA 3aUeTe WM IK3aMEHe.

dopma MpoBeNeHUsT MPAKTHKHU IS OOYYaroIMXCsl M3 YUCIa JUI ¢ OTPAHMYEHHBIMA BO3MOXKHOCTSIMHU
3/I0pOBbsl (MHBAJIMAHOCTHIO) YCTAHABIMBAETCSA C YU€TOM MHIUBUAYAIbHBIX MCUXO(U3HUUECKUX 0COOEHHOCTEN B
dbopMax, aTanTUPOBAHHBIX K OTPAHUUYEHUSM UX 3J0POBbS M BOCHpusTHS MH(pOpManmu (YCTHO, MUCHBMEHHO Ha
Oymare, TUCbMEHHO Ha KOMITBIOTEPE U T.II.).

Bri6op MecT MpOXOXIeHHs] MPAKTUK I WHBAIMIOB M JIUI[ C OTPAHMYEHHBIMH BO3MOXKHOCTSIMU
3nopoBbsi (OB3) mpousBomuTcs ¢ ydeToM TpeOOBaHUN WX JOCTYIMHOCTH IS JAHHBIX OOyYaroIIMXcs M
PEKOMEHIAIMN MEJIUKO-COMATBHOM OKCIEPTH3bl, a TaKKe WHIUBUAYATHHOW NporpaMMme peadHIuTaIruu
MHBaJN/a, OTHOCUTEIFHO PEKOMEHI0BAaHHBIX YCIOBH U BUIOB TPY[a.

[Ipn wampaBneHuu wuHBanuAa U oOydaromerocs ¢ OB3 B opraHuzanuio Wid TpEAIpUATHE IS
MPOXOXKACHUS TIPETyCMOTPEHHON y4eOHBIM IJIAaHOM MPAKTUKH YHHUBEPCUTET COTJIACOBBIBAET C OpraHU3alueit
(mpeampusTHEM) YCIOBHS W BHUIBI TPyJa C YYETOM PEKOMEHIAIUN MEIUKO-COIMAIBHON AKCIEPTU3bl U
WHAUBUAYAIbHON MHporpamMMbl peaduiuTaudyd uHBanuja. [Ipu HEOOXOAMMOCTH ISl MPOXOXKIEHUS MPAKTUK
MOTYT CO3/IaBaThCs CHEIUAbHBIE pad0Yie MeCTa B COOTBETCTBUU C XapaKTEPOM HAPYIICHHI, a TAKXKE C YIETOM
npodeccHoHaNbHOTO BHJA JEATEIbHOCTH U XapakTepa TpyZda, BBIMOIHIEMBIX O00YyYarolIUMCSA-UHBAINIOM
TPYAOBBIX (DYHKITHIA.

3amuTa oTYeTa MO MPAKTHUKE JJI OOyYarolMXCS W3 4YMCia JIMI C OTPAHUYEHHBIMU BO3MOXHOCTSMU
3I0pPOBbsI OCYIIECTBISIETCS C HUCIOJIB30BAHUEM CPEACTB OOIIEr0 W CHEIUAIBHOTO Ha3HaudeHus. llepedeHb
HCIOJIb3YEMOr0 MaTepHaIbHO-TEXHUUECKOr0 00eCeUeHUS:

e yueOHBIE ayJUTOPUH, 00OPYJIOBAHHBIE KOMIIBIOTEPAMU C BBIXOJIOM B UHTEPHET, BUICOMPOCKIIMOHHBIM
000pyI0BaHUEM JIJISl IPE3CHTAIINN, CPEJICTBAMH 3BYKOBOCIIPOU3BEACHHUS, YKPAHOM;

e OubnmoTeka, MMeroIIas paboure MecTa s 00yJaroIINXCsi, 000pyAO0BaHHBIE TOCTYTIOM K 0a3aM JTaHHBIX
Y UHTEPHETOM;

® KOMITBIOTEPHBIC KIIACCHI;

e ayauropus LleHTpa compoBoOXAeHHsS O0YyYaIOIIMUXCS C WHBAJIMIHOCTHIO C KOMITBIOTEPOM, OCHAIEHHAS
CHEIMAM3UPOBAHHBIM MPOTPAMMHEIM  00eClieYeHHeM Il CTYJIEHTOB C HAPYIICHUSMH 3PCHUS,
yCTpoiicTBamMH JJIsl BBOJIa M BBIBOJIA TOJIOCOBOM HH(OPMAIIHH.

JUis W11 ¢ HapyIICHUSIMH 3pEHUST MaTepUaIbl IPEOCTaBISIOTCS:

e B (opMe AMEKTPOHHOTO JOKYMEHTA;

e B IeYaTHOU (hopMe YBEITMUCHHBIM HIPUPTOM.

JUJis W1 ¢ HApYIICHUSIMH CITyXa:

e B (opMe INEKTPOHHOTO JOKYMEHTA;

e B 1IeYaTHOU (hopme.

JUJis W1 ¢ HapyIICeHUSIMHA OTIOPHO-ABUTATEIHHOTO anmnapara;

e B (opMe MEKTPOHHOTO JOKYMEHTA;



e B IeYaTHOH popme.

3ammMTa OT4YeTa MO TMPaKTUKE JIs JUI[ C HapyUICHUSMHU 3PEHHsI MPOBOAUTCS B yCTHOM (opme 0Oe3
MPEeIOCTaBIICHUsT O0yJaroumxcs mnpe3eHTauud. Ha Bpems 3amuThl B ayJUTOPHH JOJDKHA OBITH obecrieueHa
MOJTHAS THINWHA, TIPOJIOJDKUTEIIBHOCTh 3allUTBl  yBeIWMYMBaeTcs 10 | waca (mpu HEO0OXOIUMOCTH).
lapanTupyeTcst AOMyCcK B ayJUTOPHIO, TJi€ MPOXOAUT 3alldTa OTYeTa, COOAKU-TPOBOJAHMKA MPHU HAIUYHH
JOKYMEHTA, TIOATBEPKIAFOIIETO ¢ CIeIHallbHOe 00yUICHHE, BEIIAHHOTO 110 (hOpMe U B TIOPSAKE, YTBEPIKIACHHBIX
npukazoM MuHuctepcTBa Tpylda U conuanbHOoM 3ammThl Poccuiickoit ®epepaumn 21 wurons 2015r.,
peructpauroHHbId Homep 38115).

Jlnig nui ¢ HapyUIeHUsIMH CITyXa 3aluTa MPOBOAUTCS 0e3 MPeAoCTaBIeHHUs YCTHOTO JoKiana. Bompockt
KOMHUCCUM W OTBETHl Ha HHX MPEACTABIAIOTCS B NHCHbMEHHOW Qopme. B ciydae HeoOxomumocTd BY3
o0ecrnevnBaeT MpeI0CTaBlIeHUE YCIYT CypAONepeBOAUNKA.

Jliis  oOydJarommxcsi ¢ HapymIeHUSMHU OIIOPHO-JABUTATEIPHOTO alapara 3allliTa WTOTOB IPAKTHKU
MPOBOAMTCS B ayJTUTOPUH, 00OPYIOBAaHHOW B COOTBETCTBMU C TpeOOBaHUSMHU JOCTymHOCTH. [lomerenus, rae
MOTYT HaXOAMTHCS JIIOAM HAa KpPEClax-KOJSICKax, JOJDKHBI pa3MelaThCs Ha YPOBHE JOCTYIHOTO BXOJa WIIU
MpelycMaTpuBaTh MAaHAYChl, MOJBEMHBIE MIATGOPMBI IS JIOACH C OrpaHUMYEHHBIMU BO3MOKHOCTSIMH HWJTU
nudTel. B aynuTtopuu 10KHO OBITH PETyCMOTPEHO MECTO ISl pa3MelieHus: 00yJaronierocs Ha KoJisicKe.

JlomonHuTENbHBIE TPEOOBAHUA K MaTepHATbHO-TEXHHUECKON O0a3ze, HeoOXOaUMOM Ui MpeacTaBIeHUS
oTyeTa TO TPAKTUKE JIMIOM C OTPAHMYEHHBIMH BO3MOXHOCTSIMHU 370pPOBbS, OOyYarOUIUHCS HOJKEH
MIPEeIOCTaBUTh Ha Kaenpy He Mo3IHee, UeM 3a JBa Mecslila 0 MPOBEISHUS MPOIeayPhI 3aIIUTHI.



IIpunoxenus
Ipuio:xkenne 1. AHHOTaAIUA POrPaAMMBbI IPAKTUKH

[TpakTuka mpousBoACcTBeHHAs (MTPOPECCHOHATBHO-TBOPUECKAs) OCYIIECTBISAETCS (DAKyJIbTETOM PEKIIaMbl
U CBsI3€il ¢ 00IIeCTBEHHOCTHIO Kadeapoil OpeHrHra U BU3yaTbHBIX KOMMYHUKAIUH.

Heap npakTuku: ¢dopmupoBaHue mpodeccHoHaNbHBIX YMEHHH M HaBBIKOB 4epe3 yriryOlieHue
TEOPETUYECKUX 3HAHUHM M NMpPUMEHEHHE paHee IMOJIyUYEeHHBIX HABBHIKOB B PEIIEHUH KOHKPETHBIX MPaKTHUYECKUX
3a1a4 B c(hepe MapKeTHHTa.

OcHoOBHBIE 321241 NPAKTHKH:

® Dpa3BUTHE YMEHHUS TIPOBOAWTH HAYYHO-OOOCHOBAHHBIH aHAN3 OPTaHU3AIMOHHOW CTPYKTYPHI

MPeanpUsATHsI, OM3HEC—TIOAPA3ICICHNUN, TPOAYKTOBO-PHIHOUYHBIX KOMOMHALIMNA M PBIHKOB, BXOISIIHUX B

chepy IESITETBHOCTH NPEANPHUATHS C TOMOIIBI0 COBPEMEHHBIX METOJOB HCCIECIOBAHUN UISI WX

BCECTOPOHHETO U3YUYEHHsI U OTIHCAHUS;

® KOMIUICKCHOE M3yUYCHHE U aHAJIN3 BHEIIHEH 1 BHYTPEHHEN Cpebl NeATeIbHOCTH MPENPUITHUS;
e ompeerneHne NOTPeOHOCTH B HH)OPMAIIHOHHOM O00ECTICYeHHUH ACSITEIBHOCTH MPEINPUATHS Ha PHIHKE, a

Tak)ke B COBEPIICHCTBOBAHUN KOMMYHUKAIIHOHHOM JESTENIbHOCTH;

e cbop, 0000IIeHNE U CHCTEMAaTHU3aLUsl MaTepPHUaJIoB JJIsl BCEX Pa3/IesiOB MPOrpaMMbl IPAKTUKH.

IIpakTnka HanpasJ/ieHa Ha GOPMHUPOBAHUE CJIEAYIOIIMX KOMIIETeHUIi:

e VK-1. CnocolGeH oCylIeCTBIATh MOUCK, KPUTUYECKUW aHaIM3 M CHHTE3 WH(GOpMAalUU, MPUMEHSThH

CHCTEMHBIHN ITOAXO IIsl PEIISHHsI TOCTABJICHHBIX 33124

e VK-2 CnocobeH ompenensiTh Kpyr 3a7ad B paMKaxX TMOCTABJICHHOW M W BBIOMpATh ONTHUMAaJIbHBIC
CMOCOOBl MX peIICHUs, HCXOAS U3 JCHCTBYIOUIMX IIPAaBOBBIX HOPM, HUMEIOIIUXCS PECypcoB U
OTpaHUYCHUHN

¢ VK-3. CnocobeH ocyliecTBIATh COLIMATBLHOE B3aMMOICHCTBIE U PEATM30BbIBATh CBOIO POJIb B KOMaH e

e VK-4. CnocoGeH OCyIIEeCTBIATh JEJIOBYI0 KOMMYHHKALMIO B YCTHOM M HHUCBMEHHOW (opmax Ha
rocyaapcTBeHHOM si3bike Poccuiickoit deneparuu 1 ”HOCTpaHHOM(BIX) SI3bIKE(aX)

e VK-5. CnocobeH BocmpuHUMATh MEXKKYJIbTYpPHOE pa3HOOOpa3ue oOImecTBa B  COIHUAIBHO-

HUCTOPUIECKOM, ITHYECKOM M (PHIIOCO(HCKOM KOHTEKCTaX

e JIK-1 CnocobeH TpPOBOIUTH MapKETHHTOBBIC WCCICIOBAHUS C HCIOJB30BAHUEM HHCTPYMEHTOB
KOMIUIEKCa MapKETHUHTa

e [IK-2 Ymeer cozmaBath HHPOPMAIIMOHHBIE MAaTEPHAIIBI JJIs CaiiTa

B pe3yabTare 0CBOCHUSI NIPAKTHKU 00y4aIOIINICH 0JI7KEH:

3HaTh: BapHaHTHI PEUICHHUS TI0 YCTPAHEHHIO BBISIBIICHHBIX HEJJOCTATKOB.

YMeTb: O0OOCHOBBIBaTH BBHIOOP pAIlMOHATBHBIX MEPONPUATHNA U TPEATOKEHUH, YIy4IIaoImuX
(akTHUECKOE TTOJIOKEHHE JIeTT B UCCIIEAYEMOM OOBEKTE.

Bnagerb: MerogamMu NPUHATHS M pealu3alli Ha OCHOBE IMOJNYYEHHBIX TEOPETHUECKUX 3HAHUM
YIPaBICHYECKUX PEUICHUH, a TAK)Ke KOHTPOJIS MX UCTIOTHEHUS; METOAAMU WH(POPMAIIMOHHO- aHATTUTUIECKOHN U
CaMOCTOSITENIbHOM Hay4YHO-HCCIEA0BATEIbCKOM PabOTHI.

Paboueli mporpaMMoii peryCMOTPEHBI CIIeTYFOIINE BHIIBI KOHTPOJIS:

® TEKyUIMH KOHTPOJb YCIEBAEMOCTH B (hopMe OTUeTa,

® POMEXYTOYHAs aTTecTalus B popme 3auera ¢ OLEHKOI.

OO6m1ast TpyA0€MKOCTh OCBOCHHUS MPAKTHUKU COCTABIISET 9 3aUE€THBIX €IUHUII.

"Production practice (professional and creative)" is carried out by the Faculty of Advertising and Public
Relations, Department of Branding and Visual Communications. The purpose of the practice: the formation of
professional skills and abilities through the deepening of theoretical knowledge and the application of previously
acquired skills in solving specific practical problems in the field of marketing.

The main tasks of the practice:

. development of the ability to conduct a scientifically based analysis of the organizational
structure of the enterprise, business units, product-market combinations and markets within the scope of the
enterprise using modern research methods for their comprehensive study and description;

. comprehensive study and analysis of the external and internal environment of the enterprise;

. determination of the need for information support for the activities of the enterprise in the
market, as well as for the improvement of communication activities;

. collection, compilation and systematization of materials for all sections of the practice



program. The practice is aimed at developing the following competencies:

UC-1. Able to search, critically analyze and synthesize information, apply a systematic approach to
solve tasks

UC-2 Is able to determine the range of tasks within the set goal and choose the best ways to solve
them, based on the current legal norms, available resources and restrictions

UC-3. Able to carry out social interaction and realize their role in the team

UC-4. Able to carry out business communication in oral and written forms in the state language of the
Russian Federation and foreign language(s)

UC-5. Able to perceive the intercultural diversity of society in the socio-historical, ethical and
philosophical contexts

PC-1 Able to conduct marketing research using marketing mix tools

PC-2 is able to create information materials for the site

As a result of mastering the practice, the student should:

To know: solutions to eliminate the identified deficiencies.

To be able to: justify the choice of rational measures and proposals that improve the actual state of affairs
in the object under study.

To own: methods of adoption and implementation on the basis of the obtained theoretical knowledge
of management decisions, as well as control over their implementation; methods of information-analytical and
independent research work.

The work program provides for the following types of control: current monitoring of progress in the
form of a report, intermediate certification in the form of a test with an assessment.

The total labor intensity of mastering the practice is 9 credit units.



IIpniaoxenne 2. Pabounii rpauk (J1aH) NpoBeIeHUs NPAKTHKHA

MHWHOBPHAYKU POCCHUUN
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denepanbHOE rOCyIapCTBEHHOE aBTOHOMHOE 00pa30BaTeNbHOE YUPEXKICHHE
BBICIIIETO 00pa30BaHUS
«Poccuiickuil rocy1apCcTBeHHbI T'YMAHUTAPHbIA YHHBEPCHUTET»
(Pr'AOY BO «PI'TY»)
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VTBEPXIAIO
3aBeIyIONINi Kadeapoit
/ /

A.JL. AbaeB
« » 20 r.
kagenpa BpenanHra u BU3yajJbHbIX KOMMYHUKAWI

(HauMeHOBaHuUe)

HaINlpaBJeHHe NMOATOTOBKH 42.03.01 PexsiaMa ¥ CBSI3U ¢ 00IIECTBEHHOCTBIO
(Ko0/1; HANMEHOBaHHUE)

HANpPaBJEeHHOCTH (IPoduIb) bpeHanHroBbie TexHoJoruu B pekiaame / Branding
technologies in advertising

(HaMMeHOBaHUe)

PABOYNH I'PA®UK (IJTIAH) MPOBEJAEHUS TPAKTUKH

®amuans, Umsa, OTtuyecTBO 00yuaronierocs

Kypc¢ (opma o0yuenus
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®OPMA TUTYJIBHOI'O JIUCTA OTYETA
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«Poccuiicknii rocyJapCTBEHHBIN T'yMaHUTAPHBI YHUBEPCUTET

(OT'AOY BO «PITV»)

MHCTUTYT MACCMEJIMA 1 PEKJIAMBI
OAKVYIJIBTET PEKJIAMBI U CBA3EN C OBIHECTBEHHOCTBIO
Kadenpa Opennunra u BU3yaabHBIX KOMMYHUKAIIAN

OT4€T O MPOXOXKICHUU IPAKTUKU

[TpousBoacTBeHHAs (TPOecCHOHANTBHO-TBOPUECKAs)
42.03.01 Pexitama u cBs3H € OOIIECTBEHHOCTELIO
HaNpaBJIEHHOCTh: «BpeHIMHTOBBIE TEXHOIOTUU B peKame /
Branding technologies in advertising»
Kpanuduxanus BblycKHUKA: OakagaBp
dopma 00yueHUs (OYHas, OUHO-3A0UHAS)

CryneHra/ku___Kypca
..... (hopMbI OOyUECHUS
(PHO)
PykoBoauTeNb MpakTUKH
(@HO)

MockBa 20 T.
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Ipunoscenue 4

OBPA3ELl O®OPMJIEHUA XAPAKTEPUCTUKHU C MECTA ITPOXOKAEHUSA

MHNPAKTUKH
Xapakrepucruka'
Ha CTY/IEHTa/TKy Kypca (hakyIbTeTa peKjiaMbl U CBsI3€H ¢ 00IIECTBEHHOCTHIO
Poccuiickoro rocyaapcTBEHHOTO T'YMaHUTAPHOTO YHUBEPCUTETA
(@HO0)
(@HO) npoxoaunit/a MPOU3BOACTBEHHYIO PAKTUKY
(mpodeccroHaTbHO- TBOPUYECKYIO) B Ha JOJIKHOCTH .
3a BpeMs NPOXOXKJACHUS NPAKTHKH OOYyYaroUIMiCs/00ydaromascss 03HaKOMUJICS/Iachk C:
, BBITIOJTHSLT/a , y4acTBoBajg/a B

3a BpEeMsA NPOXONICHHS MPAKTHKH (OHUO) 3apekomeHnoBa/a cebs Kak

OI_leHKa 3a MMPOXOKACHUC MMPAKTUKH — « » .

Pykosooumens npakmuxu (PHO)
(noonucs)

(oama)



' OdopmusieTcs OO0 Ha GIaHKE OPraHU3alKH, TH00

3aBEPACTCA I€YATHIO.



	1. Пояснительная записка
	1.1. Цель и задачи практики
	1.2. Вид (тип) практики
	1.3. Способы и места проведения практики
	1.4. Вид (виды) профессиональной деятельности
	1.5. Планируемые результаты обучения при прохождении практики, соотнесённые с индикаторами достижения компетенций
	1.6. Место практики в структуре образовательной программы
	1.7. Объем практики

	2. Содержание практики
	3. Оценка результатов практики
	3.1. Формы отчётности
	3.2. Критерии выставления оценки по практике
	3.3. Оценочные средства (материалы) для промежуточной аттестации обучающихся по практике
	3.3.1. Практические задания и контрольные вопросы


	4. Учебно-методическое и информационное обеспечение практики
	Литература основная:
	Литература дополнительная:
	4.2. Перечень ресурсов информационно-телекоммуникационной сети «Интернет»
	4.3. Профессиональные базы данных и информационно-справочные системы
	5. Материально-техническая база, необходимая для проведения практики
	6. Организация практики для лиц с ограниченными возможностями здоровья
	Приложения
	Приложение 1. Аннотация программы практики
	Приложение 2. Рабочий график (план) проведения практики

	«Российский государственный гуманитарный университет» (ФГАОУ ВО «РГГУ»)
	Планируемые работы
	С рабочим графиком (планом) ознакомлен:
	«Российский государственный гуманитарный университет» (ФГАОУ ВО «РГГУ»)
	Содержание индивидуального задания
	ФОРМА ТИТУЛЬНОГО ЛИСТА ОТЧЁТА
	ОБРАЗЕЦ ОФОРМЛЕНИЯ ХАРАКТЕРИСТИКИ С МЕСТА ПРОХОЖДЕНИЯ ПРАКТИКИ
	Характеристика1

